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new  OTC  pack. 

The  new  200  ml  bottle  will  be  sold 
exclusively  through  retail  pharmacies 
and  has  been  designed  to  brighten  your 
shelves  and  to  empty  them  quickly! 

The  Labiton  Kola  and  Vitamin  formula 
is  tried  and  trusted  and  pleasant  to  taste. 
It  contains  natural  extract  of  Kola  Nuts 
and  caffeine  to  overcome  tiredness  and 
listlessness  plus  Vitamin  B,  to  make  up 
deficiency  resulting  from  recent  illness  or 
anorexia. 

When  your  customers  buy  Labiton 
Kola  Tonic  we  expect  them  to  come  back 
for  more. 
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The  new  contract 
J  survey  conducted 
by  pharmacist 
4  Ashwin  Tanna  in 

Chemist  &  Druggist  has 
produced  a  resounding  "Yes" 
vote  in  favour  of  the  package 
agreed  by  Government  and  the 
profession's  negotiators.  Cold 
comfort,  perhaps,  for  the 
Pharmaceutical  Service 
Negotiating  Committee,  when  its 
endeavours  on  behalf  of  the 
profession  seem  destined  to  fall 
down  around  its  often-closed 
ears. 

C&D  has  no  doubt  PSNC 
wishes  it  had  had  the  result  of  Mr 
Tanna 's  survey  tucked  under  its 
belt  some  weeks  ago. 

Mr  T.I.  O'Rourke, 
representing  the  contractors  in 
Northern  Ireland,  does  not 
intend  to  follow  PSNC's  route 
(p783)  to  a  contract  but  will  call  a 
referendum  as  soon  as  the  DHSS 
in  the  Province  makes  it  an  offer 
it  can  refuse!  Mr  O'Rourke 
believes  the  PCC  can  secure  a 
better  deal  for  the  pharmacists 


over  the  water  than  his  mainland 
counterparts  have  managed. 
The  NI  contract  has  usually  been 
modelled  on  the  Scottish  one, 
but  the  PCC  went  on  record 
months  ago,  saying  that,  this* 
time,  it  would  go  its  own  way  and 
negotiate  independently. 

Now  the  Government  has 
said  that  a  common  legislative 
package  is  to  be  introduced  for 
the  UK,  presumably  encomp- 
assing the  Government's  aim  of 
limiting  entry  to  NHS 
pharmaceutical  contract,  the 


negotiators  of  PSNC,  PGC  and 
the  PCC  will  have  a  fresh 
opportunity  to  prove  their  mettle 
independently  to  their 
community  pharmacists. 
However,  when  the  talking  starts 
again,  it  is  to  be  hoped  that  the 
profession  will  have  a  published 
Nuffield  inquiry  report  to  back  it 
up. 

Meantime  PSNC  is  calling  its 
first  full  Press  conference  next 
week  for  the  nationals.  PGC 
adopted  a  more  aggressive 
publicity  stance  than  PSNC 
some  weeks  ago  but  still  seems  to 
be  fighting  a  losing  battle  in  the 
Scottish  Press  against  the  BPA. 
Since  the  Lords  debate  last  week 
PSNC  chief  executive  Alan 
Smith  has  raised  his  Committee's 
flag  in  The  Times  and  Daily 
Telegraph  —  and  not  before 
time,  as  C&D  has  previously 
suggested.  The  pity  of  it  is  that, 
until  the  new  legislation  package 
becomes  law,  %  %, 
PSNC  and  PGC 
could  be  left  tilting  1 
at  windmills. 


V 

mi 
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NEWS 


Ministers  affirm 
contract  support 


*669  for  —  69  against'  in 
contract  survey 

-'^  >■  ■■■■■■<■■■'■■'  ■  ■  '■■'■"<•■■<■■■  'i   '  !   d:ne  whether 

pharmacisti  In  G     <  IR'» 1 0  in  w  ami  to  accept  Ihe  "all  or  nothing" 
package  agreed  between  their  negotiators  and  the 
Goveramer/"  :'  —     ■  (*ived  10:1  support  from  the  734  who  voted. 


Mr  Tanna  is  delighted  with  the  number  of 
contractors  who  have  taken  part,  but  he 
says  that  if  more  had  voted,  the  negotiative 
bodies  and  the  Pharmaceutical  Society 
would  have  had  an  even  stronger  mandate 
to  press  the  Government  for  early 
introduction  of  primary  legislation  to  bring 
in  the  new  contract. 

However,  Mr  Tanna  says  one  thing 
puzzles  him:  "Where,  are  the  dissenting 
voices  of  the  3,000  pharmacists  the  British 
Pharmacist's  Association  claimed  would 
be  put  out  of  business  by  the  new 
contract?"  "And  he  points  out  that  only  69 
of  the  supposed  1,000  plus  members  on  the 
Association's  books  have  bothered  to 
register  a  "no"  against  the  new  contract. 

Mr  Tanna  says:  "The  new  contract 
would  not  have  forced  anyone  to  close 


PSNC  changes 
tack  on  PR 

The  Pharmaceutical  Services 
Negotiating  Committee  has 
changed  its  "PR"  approach  on  the 
new  contract  and  has  adopted  a 
more  aggressive  attitude. 

"The  Committee  has  decided  it  will 
take  more  active  action  on  public 
relations,  and  that  the  advantages  of  the 
new  contract  must  be  spelt  out," 
spokesman  Peter  Boardman  told  C&D. 

A  Press  conference  for  the  national 
newspapers  is  scheduled  for  next  Tuesday. 
Chief  executive  Alan  Smith  has  been 
interviewed  by  both  The  Times  and  the 
Daily  Telegraph,  and  both  they  and  the 
Guardian  have  carried  news  stories  on  the 
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down.  But  pharmacists  locked  into  the 
contract  who  were  sufficiently 
disadvantaged  by  competition  could  have 
taken  compensation." 

The  "yes"  voters  in  the  survey  moved: 

a)  to  accept  the  new  contract  offered  by  the 
Government  on  May  25,  and 

b)  to  ask  the  PSNC  and  PSGB  to  put  firm 
pressure  on  Social  Services  Secretary, 
Norman  Fowler,  and  Health  Minister 
Barney  Hayhoe  to  introduce  new  primary 
legislation  within  six  months,  or  less,  to 
provide  the  necessary  powers  for  limitation 
of  entry  into  NHS  pharmaceutical 
contract.  When  the  survey  was  started  it 
looked  likely  the  contract  would  be  going 
ahead  in  Scotland,  hence  the  omission  of 
the  Pharmaceutical  General  Council. 

The  results  are  as  follows: 


contract  dispute  in  the  past  week. 

Roger  Braban,  of  PSNC's  publicity 
consultants  Braban  PR,  describes  the 
change  as  the  first  shot  in  raising  the 
profile  of  PSNC  over  the  coming  months 
when  negotiations  start  up  again  with  the 
Department  of  Health. 

Increased  regional  publicity  is  also 
planned.  The  idea  of  having  control  of 
entry  legislation  put  forward  by  means  of  a 
private  member's  bill  is  still  under 
consideration. 

■  An  Early  Day  motion  welcoming  the 
Lords  vote  against  the  "limitation  of  entry' 
clause  in  Scottish  legislation  last  week  has 
so  far  been  signed  by  nine  Conservative 
MPs.  Mr  John  Hanham,  Exeter,  has  put  an 
amendment  regretting  the  rejection  of 
Clause  55  and  calling  for  rational  location. 

■  New  contract:  126  for,  four  against  — 
that  was  the  vote  at  an  NPA  working  dinner 
in  Leeds  on  October  29. 


The  Government  remains  fully 
committed  to  a  new  NHS  contract 
for  community  pharmacists  and 
intends  introducing  legislation  to 
control  entry  to  the  pharmaceutical 
list  at  the  earliest  opportunity. 
Health  Minister  Barney  Hayhoe  has 
told  Labour  MP  Laurie  Pavitt  in  a 
Commons  written  reply. 

Any  new  legislation  will  cover 
agreements  reached  in  England  and 
Wales,  and  those  in  Scotland  and  Northern 
Ireland,  he  said,  but  would  not  predict 
when  such  legislation  would  be 
introduced. 

■  Mr  Hayhoe  also  told  Mr  Pavitt  he  was 
aware  of  recruitment  difficulties  with  basic 
grade  hospital  pharmacists.  The 
management  side  of  the  Pharmaceutical 
Whitley  Council  has  indicated  it  wishes  to 
settle  the  current  pay  claim  weighted  in 
favour  of  basic  grades  who  represent 
about  one  third  of  the  total. 

■  Projected  savings  from  the  limited  list 
are  generally  in  line  with  the  forecast  of 
£75m,  Mr  Hayhoe  told  Dr  Roger  Thomas. 

Mr  John  Mackay,  Under-Secretary  for 
Scotland,  confirmed  in  a  debate  in  the 
House  of  Commons  on  Monday  that  the 
Government  remains  fully  committed  to 
the  new  contract. 

Leglislation  would  be  introduced  as 
early  as  possible,  although  he  too  could 
not  predict  when.  Mr  Roger  Gale  (Thanet 
North)  had  asked  the  Minister  how  he  and 
his  Department  proposed  to  solve  the 
problem  for  Scottish  pharmacists  who  had 
been  "badly  let  down"  in  the  House  of 
Lords  last  week.  It  was  a  defeat  not  only  for 
the  Government  but,  sadly,  for  the 
community  and  rural  pharmacies,  he  said. 

Mr  Mackay  explained  that  the  new 
contract  provided  compensation  for  small 
pharmacies  which  were  uneconomical 
from  the  point  of  view  of  the  contractor 
and  the  NHS,  and  which  were  run  by 
pharmacists  wishing  to  terminate  their 
contracts.  In  the  absence  of  the  clause  the 
Lords  were  invited  to  insert,  there  was  a 
danger  someone  could  have  taken 
compensation  and  then  applied  for 
automatic  readmission  to  the  lists. 

"We  believe  that  the  contract 
arrangements  would  have  ensured  a 
network  of  pharmacies  where  necessary 
and  in  a  way  that  would  be  desirable  for 
patient  care  without  extravagant  use  of 
NHS  resources,"  said  Mr  Mackay. 

Following  the  debate  the  Daily 
Telegraph  incorrectly  reported  that  the 
amendment  had  been  re-instated. 
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"YES"  669 

Proprietor              Multiple        Multiple  Independent  England  &  Scotland  & 

2-5  shops     5  plus  shops  Wales  Ireland 

566                         135               38  -425  641  28 


Si  9  7  38  84  4 

All  voters  recorded  a  "yes"  or  "no"  vote,  but  not  all  pharmacists  completed  the  remainder  of  the  questionaire 
fully,  so  while  the  other  figures  given  provide  an  accurate  "contractor  profile",  they  do  not  tie  in  with  the  total 
vote.   C&D  has  received  35  'spoiled'  voting  slips. 


Exactly  who's  organising  this  little  caper?' 


MP  wants  action 
on  PI  profits 

Conservative  MP  Michael  Morris 
has  criticised  the  Government  for 
failing  to  take  effective  action  to 
stop  chemists  making  unjustified 
profits  through  parallel  importing. 

Speaking  in  the  Commons  last  week  he 
protested  that  nothing  had  been  done 
since  the  matter  was  highlighted  by  the 
Public  Accounts  Committee  in  July  1984. 

Mr  Morris  quoted  the  Committee's 
report  which  stated:  "The  suggestion  that 
the  NHS  has  not  been  overcharged  in 
respect  of  parallel  imports  in  no  way 
justifies  chemists  making  large  unintended 
profits  at  the  taxpayers'  expense,  and  the 
Department  of  Health  should  deal  urgently 
with  the  problem  on  this  basis." 

Claiming  that  action  taken  had  been 
"almost  nil,"  he  said:  "To  my  certain 
knowledge  there  are  still  parallel  imports 
at  30  per  cent  below  the  list  price  cost,  the 
difference  being  pocketed  by  the  large 
chemists  doing  the  importing." 

Mr  Morris,  who  is  an  adviser  to  two 
pharmaceutical  companies  and  whose 
wife  is  a  GP,  called  for  a  new  approach  to 
the  problem  of  drug  costs .  He  also 
protested  about  the  "farcical  situation"  that 
a  non-pharmaceutical  company  could  get 
a  better  rate  of  return  than  one  operating 
under  the  Pharmaceutical  Price 
Regulation  Scheme. 

Mucolytics  still 
blacklisted 

Oral  mucolytic  drugs  continue  to  be 
blacklisted  after  a  meeting  of  the 
Advisory  Committee  on  NHS  Drugs 
last  week.  However,  Health 
Minister  Barney  Hayhoe  has 
accepted  that  two  oral  mucolytics 
should  be  prescribable  for  two 
specific  rare  childhood  conditions. 

The  Committee  advised  that,  while  oral 
mucolytics  are  of  no  proven  therapeutic 
value  in  treating  chest  conditions  or  "glue 
ear,"  an  oral  mucolytic  agent 
(carbocisteine  —  Mucodyne  or  Mucolex) 
could  be  useful  in  the  management  of 
childen  with  a  tracheostomy. 

The  Committee  also  recommended 
that  acetylcysteine  (Fabrol)  should  be 
available  for  patients  with  abdominal 
complications  associated  with  cystic 
fibrosis.  This  will  require  consideration  by 

Ihe  Licensing  Authority. 
The  Minister  will  be  laying  Regulations 
n  due  course. 
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Referendum  in 
NI  before  new 
contract  talks 

The  Pharmaceutical  Contractors 
Committee  of  Northern  Ireland, 
before  entering  into  formal 
negotiations  on  a  new  contract, 
would  find  out  whether  the 
contractors  in  the  Province  wanted 
"limitation  of  entry." 

PCC  secretary  Mr  T.I.  O'Rourke  told 
C&D  that  NI  pharmacists  would  be  looking 
for  better  terms  than  those  negotiated  for 
contractors  in  England  and  Wales,  and 
Scotland  by  the  Pharmaceutical  Services 
Negotiating  Committee  and  the 

PGC  checks 
with  Minister 

The  Pharmaceutical  General 
Council  is  seeking  an  urgent 
meeting  with  the  Secretary  of  State 
for  Scotland,  Mr  George  Younger,  to 
determine  the  future  of  the  new 
contract  proposals. 

Meetings  are  also  being  sought  with 
MPs  and  Peers  at  Westminster  to  see  what 
action  can  be  taken  to  restore  stability  to 
the  profession,  says  the  PGC. 

PGC  chairman  W.S.  McConnell  told 
C&D:  "We  are  obviously  disappointed  that 
the  Government  failed  to  marshal  enough 
support  for  its  own  amendment  (albeit 
inspired  by  the  PGC)  in  the  Lords.  From 
our  reading  of  the  debate  there  appears  to 
be  some  confusion  about  the  proposed 
contract  in  the  minds  of  some  Peers  and 
members  of  the  House  of  Commons.  In  our 
meetings  with  them  we  hope  to  clear  up  a 
number  of  major  misunderstandings." 

Press  reaction  to  the  "no"  vote  in  the 


Pharmaceutical  General  Council 
respectively.  Mr  O'Rourke  would  expect 
any  cut-off  point  in  an  NI  contract  to  be 
well  below  the  16,000  per  annum  level 
fixed  for  pharmacists  in  Great  Britain. 

So  far  PCC  has  only  been  involved  in 
informal  talks  with  NI  officials  in  the 
DHSS.  Mr  O'Rourke  says:  "We  would 
need  to  take  a  referendum  of  our  members 
views  because  we  do  not  have  the  Local 
Pharmaceutical  Committee  system  here. 

The  PCC  comprises  a  maximum  20 
members  from  the  four  Area  Health 
Boards:  12  are  elected,  five  are  nominated 
by  the  Area  Pharmaceutical  Advisory 
Committees  attached  to  each  Board,  with 
the  remaining  places  taken  by  the 
presidents  of  the  Ulster  Chemists 
Association  and  the  Pharmaceutical 
Society  of  Northern  Ireland  (if  he  is  a 
contractor)  and  the  PCC  treasurer. 


Lords  last  week  has  been  plentiful.  The 
Glasgow  Daily  Record  reports  "Lords 
revolt  saves  chemist  shops"  while  The 
Scotsman  says  "Peers  save  the  day  for 
Scots  chemists".  The  British  Pharmacists 
Association  is  quoted  extensively. 

Glasgow  pharmacist  Lawrie  McGeal 
featured  in  a  large  article  in  the  Daily 
Record  promoting  the  small  chemist  and 
damning  the  new  contract.  The  Glasgow 
Evening  Times  says  a  "massive  petition 
against  cash  cuts  to  small  chemists  shops  is 
to  be  handed  to  the  Scottish  Health 
Department  by  Renfrewshire  chemist 
Graeme  Park,  head  of  the  BPA  in 
Scotland." 

Little  positive  publicity  for  the  new 
contract  from  the  PGC  appears  in  any  of 
the  cuttings  C&D  holds. 


The  World  Health  Organisation  has 

published  "The  use  of  ethical  drugs" 
(Techical  Report  Series  722,  Sw  Fr  6, 
WHO,  Geneva,  and  from  HMSO).  It 
includes  a  fourth  revision  of  the  model  list 
of  essential  drugs  and  gives  guidelines  for 
countries  operating  such  programmes. 
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for  gentle 
nourishment 

during 
.  diarrhoea 


A 


POSITIVE  NUTRITION  FOR  THE 
MANAGEMENT  OF  DIARRHOEA. 


Special  Formula  HN25  is  a  low-lactose, 
low-tat  formula,  specially  developed  to 
provide  appropriate  nourishment  for  the 
child  with  diarrhoea. 

It  provides  water  and  electrolytes 
for  the  recovery  phase,  together  with 
energy  in  the  form  of  easily  digestible 
carbohydrates. 

The  low-lactose  formulation 
spares  the  child  the  problems  of 
secondary  lactose  intolerance,  and 
the  low  fat  levels  allow  for  the 


Special  Formula 


problems  of  impaired  fat  absorption. 

Special  Formula  HN25  is  an 
innovation  that  meets  the  high 
nutritional  standards  associated  with 
Milupa. 

Extensive  clinical  trials  confirm 
that  Special  Formula  FIN25  encour- 
ages faster  recovery  with  appropriate 
weight  gain,  and  goes  beyond  rehydration 
to  prevent  the  metabolic  consequences  of 
fasting!'2  Milupa  Ltd,  Milupa  House,  Hercics 
Road,  Hillingdon,  Uxbndge,  Middx  UB10  9NA 


A  NUTRITIONAL  BREAKTHROUGH  FROM  MILUPA. 


milupa 


References:  1.  Howard,  F.M.,  O'Halloran,  E.Tess  and  Creagh,  A.  (1985) 
Diarrhoea:  After  Rehydration,  What  next?  Human  Nutrition:  Applied  Nutrition, 
39A,  53-61.  2.  Hohenauer,  L.  (1983)  Dietary  treatment  of  acute  gastro-enteritis 
in  infants  Monatsschr.  Kinderh.  131, 1-4. 
For  further  information  and  details  of  product  availability,  contact  your  local  Milupa  Representative  or  Sales  Department, 
Milupa  Ltd,  Rivermeade,  Oxford  Road,  Denham,  Uxbridge,  Middx  UB9  4BH  Tel:  (0895)  72121 


Important:  During  diarrhoea  breastfeeding  should  continue  unless  otherwise 
directed  by  a  doctor.  Use  of  Special  formula  HN25  in  babies  under  4  months 
should  be  under  medical  guidance. 


Local  branches 
no  forum' 
for  young 

"Local  branch  meetings  do  not 
provide  a  medium  for  young 
pharmacists  to  discuss  what  is 
happening  in  the  profession." 
according  to  Peter  Joshua,  founder 
member  of  the  Young  Pharmacists' 
Group. 

Mr  Joshua,  immediate  past  president  of 
the  British  Pharmaceutical  Students 
Association,  says  branches  are  more 
concerned  with  the  social  and  educational 
aspects  of  pharmacy. 

Another  founder  member,  Mark 
Koziol,  claims  young  pharmacists  can  fill  a 
void  in  the  profession.  "We  want  to  provide 
an  atmosphere  and  a  platform  which  will 
encourage  everyone  to  participate  without 
preventing  use  of  the  existing  channels," 
he  told  50  young  pharmacists  and  students 
at  the  Society's  headquarters  this  week. 
Together  with  Robert  Carroll  and  Aileen 
Shearer  they  were  presenting  their 
proposals  for  a  YPG  at  tne  first  of  four 
forums  which  they  hope  will  launch  the 
group  nationally. 

The  meeting  agreed  there  would  be  no 
age  limit.  Membership  will  be  open  to  all 
pharmacists  and  pre-registration  students, 
and  the  YPG  will  visit  schools  of  Pharmacy 
to  put  its  aims  to  students. 

YPG  plans  to  hold  an  annual  policy 
making  conference  which  it  is  hoped  will 
lead  to  young  pharmacists  having  a  direct 
input  into  the  Pharmaceutical  Society. 

A  membership  fee  of  £15  pa  was 


proposed  but  the  founders  hope  that  some 
funding  will  come  from  the  Society  once 
they  achieve  recognition.  Sponsorship 
from  pharmaceutical  companies  is  a 
further  possibility. 

The  three  remaining  forums  will  take 
place  in  Birmingham  this  Sunday,  Cardiff 
on  November  24  and  Edinburgh  on 
December  8  (see  Coming  Events) .  If  they 
are  successful  a  national  committee  will  be 
formed  in  January  with  regional 
representatives  from  Scotland,  Wales, 
Northern  Ireland  and  Southern  England. 
Q  Mr  Meir  Kattan,  secretary  of  British 
Pharmacists  Association,  was  present  at 
the  forum  and  spoke  briefly  on  parallels 
between  the  two  groups.  "We  want  to 
improve  and  change  things  too,"  he  said. 

PSGB  to  close 
POM  loopholes? 

The  Pharmaceutical  Society  is 
seeking  an  informal  meeting  with 
the  Department  of  Health  to  discuss 
the  closing  of  a  loophole  in  the  law 
governing  the  supply  of  Pharmacy 
only  medicines. 

Mr  Gordon  Appelbe,  head  of  the  law 
department  says  the  Society  is  seeking  an 
amendment  to  the  Miscellaneous 
Provisions  Order  which  controls  the  illegal 
sale  of  Pharmacy  medicines,  but  not  their 
supply. 

The  move  follows  the  unsuccessful 
prosecution  of  three  Cornish  doctors, 
whose  account  with  a  local  wholesaler  was 
used  to  supply  Dequadin,  Wasp-Eze  and 
Panadol  Elixir  paediatric  to  a  local 
drugstore  (C&D,  September  28,  p537). 


Unichem  raise 
company  profile 

Unichem  are  launching  a  Press 
advertising  campaign  at  the  start  of 
1986  to  support  their  newly  re- 
packaged £13m  own-brand  range, 
featuring  the  slogan:  "Unichem 
products  care  a  little  more  and  cost 
a  little  less." 

The  campaign  will  run  from  late 
February  until  early  April  and  takes  the 
company's  total  advertising  spend  on  own- 
branded  products  to  over  £1 .  5m  over  the 
past  four  years. 

Marketing  director,  Bill  Hart  says:  "As 
well  as  introducing  our  new-style 
packaging,  we  want  to  again  spell  out  that 
the  range  offers  an  exceptional 
opportunity  for  the  consumer  to  obtain 
quality  products  at  competitive  prices." 

A  mixture  of  national  Press,  Sunday 
colour  supplement  and  specialist 
magazines  will  carry  the  advertisements. 
Members  will  simultaneously  be 
encouraged  to  take  part  in  a  window 
display  competition  in  order  to  maximise 
the  impact  of  the  campaign. 

The  1986  programme  follows  1982-84 
campaigns  which  the  company  says 
helped  its  own-brand  range  of  all-in-one 
nappies  to  become  the  biggest  selling 
own -label  variety  available  to  independent 
pharmacies,  with  a  market  share  of  nearly 
20  per  cent  (July- August  '85)  and  annual 
turnover  of  almost  £6m  at  retail  prices. 
Unichem  say  independent  chemists  take 
14  per  cent  of  the  £190m  disposables 
market. 

New  look  full-colour  photographs 
appear  on  packaging  that  is  to  be  rolled- 
out  on  all  Unichem's  £13m  per  annum 
(rsp)  own-brand  range.  Baby  products  use 
the  "sleeping  baby"  photo  and  a  blue 
colour  way;  medicines  and  dressings  use 
green  with  a  family  or  nurse  picture,  and 
tissues,  sanitary  towels,  packaged  goods 
and  miscellaneous  items,  feature  a  brown 
shade  with  more  "family"  shots. 

"We  are  very  pleased  with  the  end 
result,"  says~marketing  director  Bill  Hart. 
"Our  objective  was  uniformity  of  design  to 
reinforce  our  corporate  logo,  allied  with  a 
quality  image."  The  full  range  will  be 
available  to  members  by  the  beginning  of 
1986 
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Prescription  statistics 


England 

Total  prescriptions 
Total  cost  (£) 
Total  oxygen  payments  (£) 
Average  net  ingredient  cost 
Average  discount 
Container  allowance 


Average  fee 
Average  oncost 
Average  total  cost 


May 

May 

May 

May 

1985 

1984 

Wales 

1985 

1984 

26,389,166 

27,253,819 

Total  prescriptions 

2,030,462 

2,090,441 

125,179,818 

118,127,350 

Total  cost  (£) 

9,181,918 

8,681,557 

897,474 

771,542 

Total  oxygen  payments  (£) 

159,208 

124,642 

388. 35p 

366  40p 

Average  net  ingredient  cost 

363. 74p 

346. 98p 

(24.25p) 

(21.10p) 

Average  discount 

(22.48p) 

(20.07p) 

3.79p 

3.80p 

Container  allowance 

3.79p 

3.79p 

368, 02p 

349  lOp 

345. 05p 

330  70p 

60.60p 

40  57p 

Average  fee 

60.83p 

40.64p 

42  34p 

40  94p 

Average  oncost 

38.49p 

40.00p 

470. 96p 

430. 61p 

Average  total  cost 

444. 37p 

411.34p 

Cumulative  prescription  statistics:  January  1  -  May  31,  1985 


England 

Total  number  of  prescriptions 
Total  cost  (£) 

Wales 

Total  number  of  prescriptions 
Total  cost  (£) 
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1985 

135,999,755 
621,476,184 


10,476,923 
45,871,712 


1984 

130,008,921 
524,173,833 


10,184,233 
39,446,880 


+/-   %  +/- 
+  5,990,834  +4.61 
+  97,302,351  +  18.56 


+  292,690  +2.87 
+  6,424,832  +  16.29 


Treats  and  prevents 
oral  infections 


The  broad  spectrum  antibacterial  action  of 'Corsodyl' 
controls gingivitisand  periodontitis  by  inhibitingthe  formation 
of  dental  plaque. 

It  reduces  the  ptiin,  incidence  and  duration  of  aphthous 
ulcers  and  is  effective  against  oral  candidal  infections  such  as 
thrush  and  denture  stomatitis.  It  is  useful,  too,  for  maintaining 
oral  hygiene  where  brushing  cannot  be  employed. 

As  an  alternative  to  mouthwash,  where  appropriate, 
'Corsodyl'  is  also  presented  as  a  dental  gel.  Both  are  available 
on  NHS  prescription. 


CORSODYL  TREATMENT  GUIDE 


GINGIVITIS  Rinse  mouth  for  one  minute  with  10ml  (i.e. 
cap  filled  to  line)  'Corsodyl'  Mouthwash  twice  daily.  Course  of 
treatment:  2  x  250ml  bottles. 

Alternatively,  brush  teeth  with  1  inch  'Corsodyl'  Dental 
Gel  twice  daily.  Course  of  treatment:  2  x  50g  tubes. 
APHTHOUS  ULCERATION  Rinse  mouthYor  one  minute 
with  10ml  (i.e.  cap  filled  to  line)  'Corsodyl'  Mouthwash  three 
times  daily.  Course  of  treatment:  2  x  250ml  bottles. 
ORAL 'HYGIENE  Rinse  mouth  for  one  minute  with  10ml  (i.e. 
cap  filled  to  line)  'Corsodyl'  Mouthwash  twice  daily.  Course  of 
treatment:  2  x  250ml  bottles. 

Alternatively,  brush  teeth  with  1  inch  'Corsodyl'  Dental  Gel 
twice  daily.  Course  of  treatment:  2  x  50g  tubes. 


Corsodyl 

chlorhexidine  gluconate 


250  ml 


Corsodyl 


TRADEMARK 


MOUTHWASH 

■*"'»»  Chlorhexidine  Gluconate  Solution 
BR  1.0%  w/w 


/"W/vChlorhexidineGlu 


corsodV* 

50  Grammes 


DENTAL  GEL 


F„Mhe..ea«m^^^alcSoluti0„ 


ABRIDGED  PRESCRIBING  INFORMATION 

'CORSODYL'  MOUTHWASH.  Uses:  Inhibition  ofplaque,  treatment  and 
prevention  of  gingivitis,  maintenance  of  oral  hygiene,  post-periodontal 
surgery  to  promote  gingival  healing,  management  of aphthous  ulcers  and 
Candida  infections.  Administration:  Rinse  the  mouth  with  10ml  of 
Mouthwash  for  one  minute  twice  daily.  Incompatible  with  anionic  agents, 
so  use  conventional  toothpaste  before  'Corsodyl'  and  rinse  with  water 
between  using  the  two  agents.  Treatment  should  be  continued  2  days  after 
the  resolution  of  ulcers  or  Candida  infections.  Warnings:  Superficial 
discolouration,  usually  prevented  by  brushing  or  scaling,  Transient  taste 
disturbances  and  burning  sensation.  Oral  desquamation  may  occur  but 
often  stops  with  dilution  or  gentler  rinsing.  Very  occasional  parotid  gland 
swelling  stops  on  discontinuing  treatment.  Overdose  not  reported  but 
gastric  lavage  probably  advisable.  Presentation:  Soloution  containing 


0.2%  w/v  'Hibitane'  (chlorhexidine)  gluconate.  Bottles  of 250  ml.  Retail 
Price  including  VAT  £1.50.  Product 'licence  0029/0124.  'CORSODYL' 
DENTAL  GEL.  Uses:  Inhibition  of  plaque  and  as  an  aid  in  the  treatment 
and  prevention  of  gingivitis.  Administration:  Brush  teeth  with  1  inch  of 
Gel  twice  daily.  Incompatible  with  anionic  agents,  so  use  conventional 
toothpaste  before  the  Gel.  Rinse  mouth  and  toothbrush  with  water 
between  using  the  two  agents.  Warnings:  Superficial  discolouration, 
usual])'  prevented  by  brushing.  Transient  taste  disturbances. 
Presentation:  Gel  containing  1%  w/w  'Hibitane'  (chlorhexidine) 
gluconate.  Tubes  of  50g.  Retail  Price  including  VAT  £1.20.  Product 
Licence:  0029/0080.  'Corsodyl'  and  'Hibitane'  are  trade  marks. 
Imperial  Chemical  Industries  PLC. 

Pharmaceuticals  Division,  Alderley  House,  Alderley  Park,  Macclesfield, 
Cheshire. 
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Members  urged  to  keep  up 
Parliamentary  pressure 


The  strong  reactions  from 
pharmacy  contractors  to  the 
Government's  decision  not  to 
implement  the  new  contract  were 
heard  at  the  National 
Pharmaceutical  Association's 
October  hoard  meeting.  The 
overwhelming  majority  of 
pharmacists  were  dismayed  and 
angry  about  the  last  minute 
change,  and  concerned  about  the 
untoward  volume  of  media 
attention  being  devoted  to  the  tiny 
handful  of  contractors  who  opposed 
the  contract. 

'     One  NPA  member  had  arranged  for 
his  MP  to  write  to  Mrs  Thatcher  on  the 
subject  and  had  received  a  reply  signed 
personally  by  the  Prime  Minister, 
confirming  that  the  Government  was  still 
totally  committed  to  the  agreement. 

It  was  agreed  that  all  NPA  members  be 
urged  to  maintain  contact  with  fheir 
respective  MPs  to  let  them  know  the 
strength  of  feeling,  and  to  elicit  support 
wherever  possible. 
Parliamentary  lobbying:  CSM 
Parliamentary  Consultants  are  to  be 
appointed  as  advisors  to  the  NPA  (CSM 
also  act  in  this  capacity  for  the  PSNC  and 
for  the  Retail  Consortium).  The  move 
comes  after  an  earlier  Board  decision  to 
raise  the  NPA's  Parliamentary  profile  so  as 
to  put  across  its  policies  more  effectively. 

G.W.  Pennefather,  secretary  of  the  Isle 
of  Thanet  Branch  of  the  Pharmaceutical 
Society,  whose  own  lobbying  activities  had 
gained  the  support  of  Mr  Roger  Gale  MP, 
spoke  to  the  Board.  After  Mr  Gale  had  met 
Mr  Pennefather  he  had  initiated  an 
adjournment  debate  about  pharmacy  in 
the  House  of  Commons.  The  Board  agreed 
that  many  of  his  ideas  could  usefully  be 
emulated  by  other  NPA  and  PSGB 
branches. 

University  of  Aston  pharmacy  practice 
research  department:  The  Board  agreed 
to  extend  its  annual  grant  of  £2,500  for  a 
further  two  years  to  support  the  newly 
established  research  fellowship  into 
community  pharmacy  practice. 
Advertising  and  publicity:  A  number  of 
new  outline  advertisements  were 
considered  for  1986.  One  promoted  the 
pharmacy  as  a  source  of  advice  and 
information  about  family  planning 
products  and  another  suggested  that 
advice  about  the  dangers  of  smoking 
would  be  readily  available  in  a  pharmacy. 


These  two  advertisements  are  to  be 
published  to  coincide  with  the  distribution 
from  pharmacies  of  leaflets  on  the  same 
topics  under  a  campaign  organised  jointly 
by  the  Family  Planning  Association,  the 
Health  Education  Council,  the 
Pharmaceutical  Society  and  the  NPA. 

A  further  advertisement  dealing  with 
analgesia  for  mild  pain,  especially  neck 
pain,  was  also  approved.  The  agency's 
plans  for  publishing  the  advertisements 
were  considered,  including  the  booking  of 
space  in  Mr  Eddie  Shah's  new  daily 
newspaper  and  a  full  page  in  the  inaugural 
edition  of  a  new  "middle  of  the  road" 
magazine  for  women,  Chat. 

The  public  relations  subcommittee  has 
appointed  Reginald  Watts  Associates  to 
assist  the  NPA  with  its  1986  PR 
programme.  An  outline  of  the  programme 
was  considered,  and  details  will  be 
published  later.  The  PR  subcommittee  also 
approved  plans  presented  by  NPA  press 
officer  Tanya  Turton  for  the  appointment  of 
spokesmen  in  each  local  radio  area,  and 
for  the  preparation  of  "pharmacy  advice" 
tapes  by  the  BBC  to  be  broadcast  as  public 
service  announcements. 
Training:  Ailsa  Benson,  NPA  training 
officer,  reported  on  the  first  residential 
Summer  school  to  have  been  held  as  part 
of  the  NPA  dispensing  technicians 
correspondence  course.  The  school,  held 
at  the  Sunderland  School  of  Pharmacy, 
had  been  attended  by  over  90  trainees. 
Some  useful  lessons  have  been  learnt  to 
enable  improvements  in  future  years. 

Because  of  the  number  enrolled  on  the 
course  in  1986  it  will  be  necessary  to  hold 
two  separate  Summer  schools,  and 
arrangements  are  being  made. 

Due  to  increased  demand  for  training 
services  an  assistant  training  officer  is  to 
be  recruited,  one  of  whose  specific 
responsibilities  will  be  the  arrangement  of 
off-the-job  sales  training  courses  for 
pharmacy  assistants  in  the  provinces. 

Mrs  Benson  also  reported  on  the  first 
year  of  experience  as  a  managing  agent 
under  the  Government's  Youth  Training 
Scheme.  Administration  difficulties  had 
resulted  in  some  members  being  unable  to 
recruit  trainees  and  others  being  unable  to 
have  training  places  at  all.  Almost  700 
NPA  members  had  volunteered  to  provide 
training  places  but  fewer  than  300  had 
been  allocated. 

The  future  of  the  NPA  as  a  YTS 
managing  agent  was  considered  and  it  was 
decided  that  the  effort  involved  in 


administering  a  proposed  two-year  scheme 
could  not  be  justified.  The  NPA  is  to 
withdraw  from  the  scheme  on  the 
conclusion  of  its  current  contract. 
Information  services:  A  substantial 
increase  in  the  number  of  inquiries  to  the 
information  department  was  reported.  The 
number  of  calls  had  more  than  doubled  in 
four  years.  The  pressure  had  been  eased 
with  extra  telephones  and  the  recruitment 
of  another  member  of  staff  but  despite  this 
the  department  was  often  snowed  under. 

The  Board  examined  critically  the 
allocation  of  duties  in  the  department, 
including  the  provision  of  a  locum  contact 
service  which  occupied  one  staff  member 
virtually  full-time.  The  service  was 
provided  almost  exclusively  for  London 
members  and  was  used  predominantly  by 
a  small  number  who  would  probably  have 
little  difficulty  in  contacting  locums 
through  other  agencies. 

It  was  felt  to  be  in  the  interests  of  the 
larger  number  of  members  to  concentrate 
on  the  provision  of  a  more  efficient 
information  service,  and  so  the  locum 
bureau  will  not  operate  beyond  the  end  of 
1986.  Its  resources  will  be  transferred  to 
the  information  department. 
"Ask  your  grocer":  The  Board  were 
concerned  to  see  an  article  in  the 
Independent  Grocer  suggesting  that 
grocers  might  be  more  actively  promoted 
as  a  source  of  advice  about  home 
medication.  The  NPA  is  prevented  by  the 
Restrictive  Trade  Practices  Act  from 
making  any  recommendations  about  those 
manufacturers  whose  products  had  been 
featured  in  the  article,  but  it  was  noted  that 
the  article  was  covered  in  the 
Pharmaceutical  Press  and  members  could 
draw  their  own  conclusions. 
Drug  abuse:  The  DHSS  has  agreed  to 
finance  the  distribution  to  every  NPA 
pharmacy  of  a  sample  of  a  leaflet  intended 
to  provide  information  for  parents  who 
might  be  concerned  about  their  children 
taking  drugs.  The  subject  of  drug  abuse 
will  also  feature  in  any  health  education 
programme  involving  pharmacists. 

Jeremy  Clithero  (Liverpool)  reminded 
the  Board  that  most  large  cities  had  drug 
dependency  problem  teams  and  he 
suggested  that  pharmacists  should  be 
appointed  to  such  teams.  Many  of  the 
newly  autonomous  family  practitioner 
committees  will  be  drawing  up 
programmes  to  combat  drug  abuse  and 
the  Board  agreed  that  members  should 
urge  FPCs  to  involve  pharmacists. 
Business  services:  Supplies  of  a 
"pharmacist"  lapel  badge  with  the  green 
cross  logo  will  shortly  be  available  at  a 
nominal  price. 

Plans  are  being  drawn  up  for  a  major 
exhibition  of  NPA  services  to  be  held  in  St 
Albans  in  Summer  1987. 
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1985  Kodak  Am 


Treble  Gold! 

The  photofmishing  industry's  golden  Summer  continues. 
The  July  double  has  been  surpassed  during  August,  when  no 
less  than  three  laboratories  won  Kodak  Gold  Awards. 

Our  congratulations  to  Grunwick  Processing  Laboratories, 
Borehamwood;  Marlowe  Colour  Laboratories,  Canterbury; 
and  Nashua  Photo  Products,  Paignton  for  maintaining 
consistently  high  quality  during  the  busiest  time  of  the  year. 

Congratulations  also  to  One  Hour  Foto,  Maidstone  for 
winning  the  Kodak  Silver  Award  and  to  those  other  laboratories 
who  feature  in  the  Table  of  Merit. 


; 


TABLE  OF  MERIT,  AUGUST  1985. 

Grunwick  Processing  Laboratories, 

Borehamwood 
Marlowe  Colour  Laboratories, 

Canterbury 
Nashua  Photo  Products,  Paignton 
One  Hour  Foto,  Maidstone 
T.  Iitster,  Peebles 
Berkhamsted  Photographic 
Colourcare  International,  Chester 


THE  KODAK  AWARDS  FOR  QUALITY. 

The  competition  is  open  to  all  independent  photo- 
finishers  who  use  Kodak  'Ektacolor'  Paper  and  formulated 
chemicals. 

Kodak  and  its  subsidiary  companies  are  excluded. 

All  photofinishers  who  regularly  and  continuously 
return  full  sets  of  quality  monitoring  strips  to  the  Kodak 
Monitoring  Service  are  automatically  included  in  the  scheme 
which  runs  from  April  to  November  1985. 

For  pictures  that 
match  the  memories. 


■1  TOPICAL  REFLECTIONS  » 

by  Xrayser 


Dealing  in 
animal  POMs 
costs  £7,500 

A  chance  meeting  with  a  veterinary 
surgeon  at  an  agri<  ultural  show  led 
a  merchant  to  sell  Prescription  Only 
animal  drugs  to  farmers, 
magistrates  at  Devizes  were  told 
lasl  week. 

Described  as  a  "middleman"  in  a 
widespread  black  market,  Charles 
Richard  Wyer,  40,  of  St  Mary's  Cottages, 
New  Park  Road,  Devizes,  trading  from  his 
home  as  Animal  Medicure,  admitted  five 
specimen  charges,  three  of  illegally 
supplying  Prescription  Only  drugs  to 
farmers  and  two  to  retailers.  He  asked  for 
254  other  cases  to  be  considered  and  was 
fined  a  total  of  £7,500  with  £300  costs. 

Prosecuting  for  the  Pharmaceutical 
Society,  Mr  Christopher  Palmer  said  the 
offences  were  revealed  after  the  biggest 
operation  ever  undertaken  in  the  Society's 
140-year  old  history.  Half  of  the  Society's 
14  inspectors  were  involved  and  the 
investigation  took  six  months.  It  involved 
54  individual  farmers  and  three  other 
dealers.  Sales  totalled  £30,000. 

Mr  Palmer  said  all  the  drugs  supplied 
contained  antibiotics  which  should  be  by 
prescription  from  a  vet.  This  was  to  protect 
the  public  from  potentially  harmful  effects. 
He  said  some  farmers  were  unaware  or 
dismissive  of  the  perils  of  the 
indiscriminate  use  of  antibiotics,  or 
resented  the  fact  that  supplies  must  be 
made  through  a  vet.  These  factors 
encouraged  the  black  market. 

Mr  Palmer  said  the  investigation 
started  when  an  inspector  visited  a  firm 
called  Micro-Biologicals  at  Fordingbridge 
to  inspect  invoices  and  noticed  that 
medicines  had  been  supplied  to  G.  Moxey 
of  Rodwell  Farm,  Hilmarton,  direct,  on  the 
order  of  Animal  Medicure.  As  a  result,  Mr 
Wyer's  premises  were  searched.  He  was 
found  to  have  two  computer  programmes 
for  invoicing,  one  showing  false  items  to  be 
charged,  the  other  the  true  items.  He 
revealed  this  immediately  and  had  fully 
co-operated  in  the  investigation. 

Defending,  Mr  Nicholas  Beach  said 
that  Mr  Wyer  was  a  licensed  dealer  in 
other  medical  products  and  a  licensed 
wholesaler.  Since  the  investigation,  he  had 
ceased  trading  and  did  not  intend 
resuming.  He  said  Mr  Wyer  was  only  on 
the  periphery  of  what  was  happening.  He 
had  now  sold  his  large  car,  he  had  no 
income,  and  would  now  have  to  start 
training  in  some  other  occupation.  He  was 
given  three  months  to  pay. 


Oxygen  Joss 
blues... 

Is  there  no  end  to  them?  PSNC  executives 
and  Committee  men,  gasping  for 
concentrated  oxygen,  must  feel  no-one 
loves  them  any  more.  All  I  can  say  is  — 
"You  can't  win  them  all,  but  if  you  win  on 
uneconomic  terms  then  no-one  will  love 
you  anyway." 

I  have  only  one  customer  who  might  be 
said  to  qualify  for  the  use  of  a 
concentrator.  I  shall  regret  the  loss  of 
income  from  missing  oxygen  scripts,  but  in 
truth,  it  will  be  a  relief  not  to  have  to  hump 
all  those  cylinders  up  his  long  slippery 
garden  path  this  Winter,  let  alone  lugging 
them  up  the  steep,  narrow  flight  of  stairs  to 
his  bedsitting  room.  Time  will  tell  whether 
the  new  contractors  will  find  it  worthwhile, 
but  for  certain,  next  time  around,  we  will 
be  able  to  put  in  a  realistic  tender.  It  is 
interesting  to  see  that  unless  the  winners 
are  subsidiaries,  BOC  do  not  appear  to 
have  been  successful  either... 


...no  contract? 


I  don't  see  much  point  in  going  over  the 
grounds  of  our  contract  disappointments, 
save  to  say  again.  Please  write  to  your  MP 
about  your  feelings  on  the  matter  or  vote  in 
the  Ashwin  Tanna  survey  in  C&D  (October 
19,  p690)  —  this  will  carry  some  weight.  I 
feel  a  bit  numb  about  it  all  and  reluctant  to 
face  the  prospect  of  uncontrolled 
openings  for  evermore. 

Tariff  runs 
amok! 

I  don't  suppose  I  should  admit  it  to  anyone 
but,  when  I  first  received  the  binder  with 
the  complete  new  Drug  Tariff  and  all  the 
ancillary  information  concerning  the 
contract  I  was  pleased.  I  thought:  "What  a 
big  improvement  to  have  all  this  vgen'  in 
one  easily  referenced  place."  But  that  was 
at  first.  When  the  first  bundle  of  joy  arrived 
in  the  form  of  new  Tariff  prices,  I 
remember,  as  if  it  was  yesterday,  putting  it 
alongside  the  folder  and  saying  to  myself 
"111  file  that  when  I  get  a  minute." 

Since  then  the  DHSS  stork  has  been 
delivering  more  bundles  of  joy,  at  what 
seem  to  be  weekly  intervals  —  motherless 
bairns  every  one  of  them.  Today,  however, 
as  the  shelf  was  overwhelmed  with  them, 
and  yet  another  delivery  plopped  onto  my 
desk,  I  decided  I  had  to  come  to  terms  with 


this  paperwork.  If  you  are  more  efficient 
than  me  you  may  understand  what 
happened  next.  I  can't. 

All  I  know  is  I  ended  up  —  between 
interruptions  caused  by  scripts,  or  even 
worse  by  customers  —  with  an  unrelated 
mess  of  loose  pages  which  had  somehow 
managed  to  get  blown  onto  the  floor. 
"Never  mind,"  I  thought,  "the  new  sheets 
received  today  will  just  plug  in,  and  they 
are  still  intact."  Perhaps  my  lot  missed 
going  through  the  machine  but  there  were 
no  holes  punched  in  them.  So  they 
wouldn't  plug  in,  and  now  sit  precariously, 
loose,  between  the  covers  of  that  damned 
ring  file,  which  I  once  thought  so 
admirable.  Oh,  well,  that's  progress... 

Insigniaficant 
matter? 

I've  had  an  account  with  Shulton  almost 
since  they  first  came  to  this  country  with 
the  then  very  upmarket  and  expensive 
men's  toiletry  range  which  set  new 
standards  and  trends  in  this  country  — 
Old  Spice.  They  have  had  to  fight  to  keep 
their  early  position  but  still  appear 
successfully  afloat  in  the  waters  of  British 
retailing  where  so  many  would-be 
contenders  have  sunk.  From  the  lessons 
learnt  watching  and  being  part  of  the 
market  I  imagine  most  of  you  are  pretty 
cautious  about  new  ranges  of  men's 
toiletries,  no  matter  who  makes  them,  since 
we  know  this  is  not  America  where  things 
may  sell  well  yet  fail  to  survive  a  couple  of 
years  here. 

Thus  I  viewed  with  scepticism  the  latest 
Insignia  range  from  Shulton.  However  I 
was  persuaded,  on  the  promise  that  there 
would  be  heavy  advertising,  in  papers  and 
television,  coupled  with  the  clincher  of 
coupons  carried  in  the  50ml  and  100ml 
aftershave  lotions  plus  a  national  drop  of 
25p  off  coupons.  "That's  it,"  I  thought,  "111 
take  it." 

Today,  a  week  or  so  after  the  first 
distribution  I  saw  my  first  coupon, 
presented  by  a  regular  customer, 
apologetically  inquiring  if  I  would  accept 
it.  "Of  course!"  I  replied,  smiling.  "But  you 
see,  Mr  Xrayser,  it's  made  out  for  Boots." 
And  so  it  was,  complete  with  a  competition 
to  win  a  computer  at  the  afore-mentioned 
firm! 

Fair  enough,  the  coupons  available  in 
the  packs  are  redeemable  at  independent 
chemists  but  those  dropped  through 
doors,  direct  the  people  who  would 
normally  buy  from  me  to  go  somewhere 
else.  I  find  it  inexplicably  out  of  character 
for  a  firm  I  have  always  found  honourable 
and  which  has  given  me  a  lot  of  support  in 
the  past. 
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Wisdom  Quest 
ends  up  with 
right  angle 


Addis  are  launching  Wisdom  Quest,  a 
range  of  professional  straight-handled  or 
angle-handled  toothbrushes,  featuring  a 
new  dental  reference  coding  system  for 
ease  of  identification  on  shelf. 

A  £lm  national  television  and 
magazine  advertising  campaign  will  back 
the  toothbrush,  which,  the  company  says, 
combines  the  best  features  of  the 
superceded  Quest  and  Mouth  Master 


I  I  » 

\  WISDOM 


WISDOM 


products,  but  with  improved  features  and 
simpler,  bold  burgundy  and  blue 
packaging.  A  30-second  television 
commercial  will  run  for  three  months  from 


May  1986. 

There  are  three  sizes  of  straight 
handled  (IS,  2S  or  3S)  and  three  of  the 
angle  headed  brush  (1A,  2A  or  3A), 
identified  by  the  dental  reference  on  both 
handle  and  pack  —  T  being  the  smaller 
size  and  l3'  being  the  largest.  Straight 
handled  brushes  (£0.79)  are  for  those  who 
prefer  greater  brush  control,  the  company 
says,  with  a  densely-filled,  multi-tuft,  flat- 
trim  head  in  a  honey-comb  pattern  and  a 
"rounded  nose".  The  angle-head  brush 
has  a  concave  grip,  a  slim  neck  and 
concave  head  trim  with  the  same  style  of 
filaments  as  the  straight-handled  brush. 

Addis  say  that  between  55  million  and 
60  million  toothbrushes  worth  £30m  were 
sold  in  1984,  with  chemist  and  drug  stores 
taking  54  per  cent,  and  the  professional' 
sector  accounting  for  half  the  total  market. 
Brand-leader  Wisdom  have  three  times  the 
share  (42  per  cent)  of  their  nearest 
competition,  the  company  says.  Overall, 
grocery  volume  share  has  increased  faster 
than  'chemists'  showing  7  per  cent  growth 
in  the  last  two  years  compared  with  an  11 
per  cent  loss  to  pharmacy  and  a  4  per  cent 
gain  for  drug  stores  —  the  market 
increased  by  13  per  cent.  Wisdom  is  said 
to  take  50  per  cent  of  the  chemist  and  drug 
store  sector. 

POS  material  matches  the  packaging, 
with  leaflets  —  announcing  "A  new 
direction  in  oral  hygiene"  —  slotting  into 
the  basic  display.  Sales  director  Bill 
Robinson  says  the  launch  should  put  new 
life  back  into  the  toothbrush  market.  Addis 
Ltd,  Brushworks,  Hereford. 


Potter  &  Moore 
Press  push  

Potter  &  Moore,  are  supporting  their 
leading  ranges  with  a  £100,000  Press 
advertising  campaign  this  Christmas. 

The  campaign  will  highlight 
Cavendish,  Herbal  and  Scented  geranium 
ranges  in  half  page  colour  format  and 
feature  in  the  women's  Press  including 
Vogue,  Cosmopolitan,  Options,  Harpers 
&  Queen,  Good  Housekeeping  and  She. 
The  ads  will  appear  in  the  run-up  to 
Christmas.  Potter  &  Moore,  Lincoln  Road, 
Werrington,  Peterborough  PE4  6LB. 

Supercash!  ~ 

Smith  &  Nephew  Consumer  Products  Ltd 
are  launching  a  heavyweight  cash  back 
offer  called  "Supercash"  for  the  Dr  White's 
jtowel  range. 

With  over  four  million  redeemable 
tokens  available  on  special  offer  packs, 


Supercash  offers  purchasers  of  Dr  White's 
towel  brands  up  to  £3  cash  back  in  return 
for  collecting  tokens.  Five  tokens  give  £1 
cash  back,  eight  tokens  give  £2  and  ten 
tokens  give  a  £3  redemption. 

The  "Supercash"  promotion  will  be 
available  on  all  packs  and  absorbencies  of 
Dr  White's  towel  brands  while  stocks  last, 
say  Smith  &  Nephew  Consumer  Products 
Ltd,  PO  Box  81,  Hessle  Road,  Hull. 

Garland  nailiT"" 

Garland  Pharmaceuticals  are  introducing 
to  the  chemist  trade  the  Express  nail 
system. 

The  false  nails  come  in  two 
presentations  —  a  carded  display,  with 
suggested  retail  price  £4.95,  and  a  packet, 
srp  £2.95  to  £3.95,  both  containing  36 
nails.  Each  pack  contains  ten  different 
numbered  sizes  and  a  glue  which,  the 
company  says,  keeps  the  nails  in  place  for 
two  to  three  weeks.  Orders  of  £20  or  more 
will  qualify  for  free  postage  say,  Garland 
Pharmaceutical,  12  Marion  Square, 
Netherton,  Bootle,  Liverpool. 


Farley's  plans 
for  Complan 

Farley  are  relaunching  Complan  in  new 
packaging  with  graphics  which  emphasise 
the  product's  claim  of  "a  complete  meal  in 
a  drink." 

In  addition,  strawberry,  chocolate, 
butterscotch,  malted  and  savory  chicken 
Complan  are  available  nationally  from 
November  in  single  —  serve  sachets.  The 
natural  flavour  is  retained  in  the  450g  bag- 
in-box  size,  while  the  250g  flavoured 
Complans  are  discontinued  in  favour  of 
the  sachet  format. 

The  move  follows  the  national  launch  a 
year  ago  of  the  savoury  chicken  variant  in 
sachets  and  the  "successful"  test  market  of 
the  sachet  presentation  in  the  Yorkshire 
and  Tyne  Tees  areas. 

The  suggested  retail  price  for  the  four 
57g  sachets  is  £1 .33  with  the  exception  of 
savoury  chicken  —  £1.37.  While  the  trade 
price  for  12  packs  is  £12.77  and  £13.15  for 
savoury  chicken.  The  packs  will  remain  in 
their  old  colours  to  differentiate  between 


the  six  variants  on-shelf . 

"Over  the  past  year  flavoured 
Complan  has  performed  well  to  produce 
18  per  cent  growth,  with  savoury  chicken 
carving  out  a  five  per  cent  share.  Sachets 
are  ideal  for  Complan's  heavy  medical 
usage  as  they  ensure  a  measured  250 
calorie  portion  per  single  serving,"  says 
product  manager,  Andy  Bramston.  Farley 
Health  Products  Ltd,  Torr  Lane, 
Plymouth . 


Torbet  Laboratories  say  that  the  20 
uncoated  tablet  pack  of  their  Calsalettes 
laxative  is  now  available  again  after  stock 
shortages  following  a  fire  in  the 
manufacturing  plant.  Distributors  Farillon 
Ltd,  Bryant  Avenue,  Romford,  Essex. 
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For  high 
quality  drugs 
at  low  prices, 
just  pick  up 
the  phone. 

There's  only  one  problem  with  having  a  good 
idea.  Eventually  people  will  try  to  copy  it. 

The  Evans  philosophy  is  to  support  you  the 
retail  pharmacist  by  supplying  high  quality  drugs 
at  low  prices,  in  any  quantity  you  want,  at  any 
time  you  want  them,  through  your  local 
wholesaler. 

Happily  for  us  -  and  for  you  -  we've  been 
practising  what  we  preach  for  some  years  now,  so 
we  know  exactly  what  we're  doing. 

We  know,  for  example,  how  to  keep  our 
prices  competitive  across  our  comprehensive 
range  of  products. 

We  know  that  it  doesn't  pay  to  cut  corners, 
that's  why  our  products  are  manufactured  to 
exacting  Evans  specifications.  We  are  also 
committed  to  uniquely  identifying  every 
individual  dose  form. 

We've  learned  how  to  keep  our  range  up  to 
date  by  maintaining  close  contact  with  you  and 
with  GPs. 

And  we  know  how  to  react  quickly  and 
reliably  to  all  your  pharmaceutical  needs, 
however  large  or  small. 

Of  course  -  eventually,  someone  will  have  the 
good  sense  to  try  and  imitate  the  Evans  philosophy. 
Let's  hope  they  know  what  they're  doing  too. 

QUALITY  DRUGS,  WHOLESALE  SENSE 

Evans 

A  member  of  the  Glaxo  Group 
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Britain's  outstanding 
head  lice  treatments  now 
stand  out  even  more. 


Britain's  leading  head  lice  treatments  deserve 
maximum  prominence  behind  the  counter. 

So  we've  given  them  eye-catching  new  packaging 
and  in-store  merchandising  to  help  them  sell  right  off 
your  shelves  for  maximum  profitability. 

The  whole  PRIODERM  and  CARYLDERM 
INSECTICIDE  RANGE  now  sports  this  bright  new  style, 
including  two  new  developments,  FAMILY  TREATMENT 
KITS  and  new  formula  CARYIDERM  SHAMPOO. 

A  brand  new  approach  to  family  head  lice  control, 
family  treatment  kits  are  specially  designed  to  boost 


sales.  They  include  a  nit  comb,  plus  advice  and 
instructions  on  the  benefits  of  the  total  2-hour  kill  of 
lice  and  eggs. 

And  to  help  you  get  the  message  across,  there's 
also  a  colourful  counter  leaflet  that  educates  and 
informs  on  family  infestation. 

It's  part  of  the  FREE  merchandising  pack  that's 
available  if  you  contact  us  now.  And  part  of  our 
commitment  to  effective  head  lice  control  through 
you  the  pharmacist. 


PRIODERM®  CARYLDERM 


(R, 


LOTION,  SHAMPOO  AND  FAMILY       LOTION,  SHAMPOO  AND  FAMILY 
TREATMENT  KIT  TREATMENT  KIT 

Further  information  is  available  from: 
Napp  Laboratories,  The  Science  Park,  Cambridge  CB4  <tBH  Member  of  the  Napp  Pharmaceutical  Group 
®  Prioderm  and  Carylderm  are  registered  trade  marks  ©  Napp  Laboratories  limited  198S 
Prioderm  Lotion  and  Shampoo  contain  Malathion.  Carylderm  Lotion  and  Shampoo  contain  Carbaryl 
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New  formula  for 
nourishment 


A  new  food  product  to  speed  recovery 
from  diarrhoea  in  infants  and  children  is 
being  introduced  by  Milupa. 

Special  Formula  HN25  is  a  granulated 
low-lactose,  low-fat  feed  for  use  as  a  short 
term  replacement  for  normal  bottle  feeds 
and  solids  for  infants  in  the  recovery  phase 
of  acute  diarrhoea.  It  can  be  made  up  as  a 
bottle  feed  or  mixed  as  a  semi-solid. 

Childhood  gastroenteritis  is  the  second 
most  comon  cause  of  hospital  admission  in 
the  0-5  year  age  range.  The  most  common 
method  of  home  treatment  is  clear  fluids 
only  and  "starve"  the  child  for  two  or  three 
days.  Rehydration  is  the  first  priority,  but 
food  deprivation  can  also  result  in 
undesirable  effects,  eg  acidosis. 


Milupa  repack 
junior  foods  * .  . 

Milupa  have  repackaged  their  junior  foods 
range  with  a  larger,  "more  attractive" 
photograph  of  the  ingredients  and  clearer 
mixing  instructions  on  the  reverse. 

The  company  is  running  a  chemist 
assistants  competition.  Each  correctly 
completed  entry  form  wins  a  writing  set. 
Milupa  have  also  produced  a  leaflet  for 
mothers  —  on  learning  to  chew  properly 
—  highlighting  the  importance  of  chewing 
in  the  development  of  teeth.  Milupa 
House,  Hercies  Road,  Hillingdon, 
Uxbridge,  Middx. 


• .  •  and  milks 


Changes  have  been  made  to  the 
formulation  of  two  Milupa  babymilks,  and 
both  brands  are  appearing  in  new  packs. 

Taurine,  an  amino  acid  found  in  breast 
milk  at  ten  times  the  level  found  in  cow's 
milk  or  conventional  infant  formulae,  has 
been  added  to  Aptamil  and  Milumil  at 
jomg/ 100ml.  Taurine  has  a  role  in  fat 
absorption  and  is  present  at  high  levels  in 
he  central  nervous  system  and  the  retina. 


After  rehydration,  mothers  are  usually 
advised  to  slowly  regrade  children  onto 
their  usual  feed.  However,  following 
diarrhoea,  intolerance  to  the  natural  milk 
sugar  lactose  often  occurs.  Intestinal 
production  of  the  enzyme  lactase  is 
temporarily  disturbed,  meaning 
conventional  milk  formulae  are  poorly 
tolerated  and  weight  gain  and  recovery 
are  impaired,  say  Milupa. 

Special  Formula  HN25  (250g  £2.59 
rsp)  provides  water  and  electrolytes  for  the 
recovery  phase  and  supplies  energy  in  the 
form  of  carbohydrates.  It  does  not  replace 
rehydration  solutions. 

All  the  baby's  usual  feeds  should  be 
replaced  by  an  equal  quantity  of  Special 
Formula  HN25  during  diarrhoea.  Two 
days  after  stools  have  normalised,  regular 
feeds  should  gradually  be  re- introduced. 
The  product  is  not  intended  to  replace 
breast  milk  nor  for  long  term  use 
(maximum  seven  to  ten  days  as  a  sole 
source  of  food). 

The  product  comes  in  banana  and 
vanilla  flavours  and  an  18  month  shelf 
life.  It  is  to  be  promoted  to  health 
professionals,  but  not  direct  to  consumers. 
It  is  not  available  on  prescription,  but  an 
application  to  the  ACBS  has  been  made. 
Milupa  Ltd,  Milupa  House,  Hercies  Road, 
Uxbridge,  Middlesex  UB10  9NA. 


Newborn  babies  have  a  reduced  ability  to 
synthesise  taurine,  and  studies  have 
suggested  that  infants  may  have  a  dietary 
need  for  it,  say  Milupa. 

Slight  changes  have  also  been  made  to 
the  mineral  levels.  Milumil  now  has  a 
lower  sodium  level,  and  trace  elements 
have  been  added  to  both  milks. 

Aptamil  is  low  in  a  pastel  blue  pack 
and  carries  the  statement  "for  a  gentle  start 
to  bottle  feeding".  Milumil  is  in  a  creamy 
coloured  pack.  Milupa  Ltd,  Milupa 
House,  Hercies  Road,  Hillingdon, 
Uxbridge,  Middlesex  UB109NA. 


K-Cs  2  for  1 

A  buy  two  —  get  one  free  promotion  is 
being  launched  by  Kimberly-Clark  to 
support  Kleenex  Maxi  Dri  kitchen  towels. 

The  promotion  offers  housewives  a 
voucher  for  a  free  pack  of  Maxi  Dri  in 
return  for  two  proofs  of  purchase. 
Promotional  packs  feature  a*star  burst  free 
offer  flash  on  the  front  with  a  panel  on  the 
reverse  giving  details  of  how  to  send  off  for 
coupon. 

The  offer,  which  runs  until  the  end  of 
the  year,  is  the  first  added  value  promotion 
Kimberly-Clark  has  run  for  Maxi  Dri. 
Kimberly-Clark  Ltd,  Larldield,  Nr. 
Maidstone,  Kent. 


nappy  range 

Ashtons  Zorbit  have  introduced  a  number 
of  new  products  to  their  babycare  range. 

Following  the  introduction  of  night- 
time and  fashion  nappies  last  year,  they 
are  now  introducing  stretch  nappies. 
These  have  been  designed  to  give  a  "neat 
snugly  fitting  nappy,  better  able  to  prevent 
leaks,  while  still  providing  all  the 
absorbency  and  comfort  found  with  a 
towelling  nappy,"  says  the  company. 
Made  as  a  standard  60cm  square,  the 
nappy  is  sold  in  dozen  packs  to  retail  at 
£21.99. 

As  an  extension  to  the  current  range  of 
nursery  bedding,  there  are  some  new 
designs.  A  duvet  cover  and  pillowcase  set 
(£18)  comes  in  three  designs  —  cars,  sugar 
drop  and  bunny  picnic. 

New  bathtime  accessories  include  a 
cotton  wool  container,  soap  box,  potty  and 
toilet  trainer  seat  (£2.99)  and  potty  seat 
with  a  front  rail  that  incorporates  a  game 
(£11.99). 

Zorbit's  fashion  cot  bedding  features 
three  new  designs  (sugar  drop,  playtime 
and  choo-choo  train  design).  New  items 
include  cot  drapes  nursery  curtains  and  a 
four  poster  canopy.  The  basic  range  is  also 
enjoying  a  splash  of  colour  with  stretch 
terry  sheets  now  available  in  pink,  blue 
and  the  sugardrop  design. 

A  broderie  anglaise  design  is  the 
highlight  of  the  pram  bedding  range.  A 
pram  quilt  and  pillow  pad  set  retails  at 
£11.99.  Bathrobes  and  baby  towels  are 
available  in  a  variety  of  colours  and 
designs.  Ashton  Bros  &  Co  Ltd,  Carrfield 
Mills,  Hyde,  Cheshire  SK144NR. 


LialtpoM  tew 


A  34  week  campaign  for  Luitpold's 
analgesic,  Propain,  is  being  lauched  in  the 
Thames  area  on  ITV1  and  Channel  Four. 

The  campaign,  which  breaks  on 
November  4,  is  Luitpold's  first  venture  out 
of  the  ethical  field  into  the  OTC  market. 

David  Brett,  marketing  director  of 
Luitpold  says,  "After  the  Government's 
delisting  of  Propain  in  April,  this  was  the 
only  step  to  make.  We  stood  to  lose  a  lot  of 
sales  from  a  well-liked  product." 

Propain  will  also  be  in  the  national  and 
women's  Press.  The  pharmacist  package 
includes  a  launch  bonus  and  point-of-sale 
material.  Distributed  by  Farillon  Ltd, 
Bryant  Avenue,  Romford,  Essex  RM3  OPJ. 
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COUNTERPOINTS 


Solid  product 
from  Lucozade 

Beecham  Foods  are  launching  Lucozade 
gluocose  energy  tables  on  November  4. 
This  following  the  launch  of  Lucozade  in  a 
can  in  July  is  expected  to  push  sales  up  to 
the  £40m  mark  at  rsp  in  1985. 

The  tablets  are  packed  14  to  a  roll  in 
red  and  yellow  Lucozade  livery.  Each 
outer  contains  24  rolls.  Twinpacks  are  also 
available.  Recommended  retail  prices  are 
£0.30  for  singles,  and  £0.57  for  twinpacks. 

The  launch  is  being  supported  with  a 
launch  offer  of  four  tablets  extra  free  in 
each  roll  —  18  tablets  for  the  price  of  14. 
Advertising  for  Lucozade  tablets  starts  in 
February  1986  with  posters  in  150  leisure 
centres  and  will  run  for  three  months.  This 
activity  is  in  addition  to  the  £4m  all-year 
round  television  support  for  the  brand 


featuring  the  Olympic  gold  medallist 
Daley  Thompson. 

The  glucose  tablet  market  which  is 
currently  estimated  to  be  worth  £3m  a  year 
at  rsp.  "Lucozade  is  known  for  its  glucose 
energy  and  consumer  research  showed 
that  the  tablets  were  seen  as  a  logical 
extension  for  the  brand,"  say  Beecham 
Foods,  Beecham  House,  Great  West 
Road,  Brentford,  Middlesex  TW8  9BD. 


from  Vestric 

Beauty  shapers,  Vestric 's  range  of 
manicure,  cosmetic  and  hair  care 
products  is  to  be  extended. 

Wash  bags,  sporting  the  latest  designs 
and  colours,  will  complement  the  existing 
range.  The  quilted  cosmetic  purses  and 
holdalls,  quilted  toilet  holdalls,  zip  purses, 
cosmetic  and  toilet  zip  bags,  drawstring 
bags  and  mens  toilet  bags  will  retail  in  the 
£0.75  to  £2.39  price  range.  The  range  is  to 
be  sold  on  offer  to  all  Vestric  customers 
throughout  December  and  January. 
Vestric  Ltd,  West  Lane,  Runcorn, 
Cheshire. 


Robinsons  take 
healthy  step 


Robinsons  are  aiming  to  take  a  slice  of  the 
£40m  health  drinks  sector  with  the  launch 
of  apple  and  blackcurrant  barley  water 
health  drink. 

The  drink  is  available  in  725ml  glass 
bottles  and  as  a  Ready  Drink  in  250ml 
Tetra  Bricks.  A  glassful  provides  the  full 
daily  requirement  of  vitamin  C,  says  the 
company. 

The  launch  is  supported  by  an  on-pack 
offer  which  will  run  until  early  1986.  The 
promotion,  designed  to  stimulate  product 
trial,  gives  the  consumer  the  opportunity 
of  a  half  price  refund  against  the  price 
paid.  Robinsons  claim  brand  leadership  in 
the  £180m  concentrated  fruit  drinks 
market.  Colman's  of  Norwich,  Carrow. 


Eucryl  cream 
goes  national 

LRC  Products  have  launched  nationally  a 
new  dentifrice  toothcream  for  daily  use. 

LRC  say  Eucryl  toothpaste  (50ml, 
£0.90)  is  a  totally  different  product  from 
the  traditional  toothpowder.  It  was  test 
marketed  in  the  Yorkshire  television 
region  in  October  1984.  A  television 
campaign  costing  £200,000  will  run  in  the 
London  area  from  mid  January  to  the  end 
of  March. 

The  toothcream  contains  empicol  LZ, 
and  fluoride  has  been  added  in  the  form  of 
sodium  monofluorophosphate.  Eucalyptus 
and  menthol  have  been  added  for  flavour. 
LRC  Products  Ltd,  North  Circular  Road, 
London. 


Adding  polish 

Beauty  Basics  are  adding  nail  polish 
remover  (75ml,  £2.95)  to  the  Dikla  nail 
care  range. 

The  non-acetone  remover  is  said  to 
have  a  "pleasant  apple-like"  fragrance.  It 
comes  in  a  bottle  featuring  the  red  and 
pink  graphics  of  the  rest  of  the  range. 
Beauty  Basics  Ltd,  Unit  D,  51  Calthorpe 
Street,  London  WC1X0HH. 


Ulay  Twiggy 

Oil  of  Ulay  have  selected  Twiggy  to 
spearhead  their  new  tv  commercial. 

The  30  second  commercial  will  be 
broadcast  from  the  beginning  of 
November  in  all  areas.  It  is  part  of  Oil  of 
may's  £2. 5m  television  campaign  budget. 
Richardson-Vicks Ltd,  Rushum  Park, 
Whitehall  Lane,  Egham,  Surrey  TW20 
9NW. 


ON  TV 
NEXT  WEEK 


GTV  Grampian 

U  Ulster 

STV  Scotland  1 

8  Border 

G  Granada 

(central) 

C  Central 

A  Anglia 

Y  Yorkshire 

CTV  Channel  Islands 

TSW  SouthWeat 

HTV  Wales  &  West 

LWT  London  Weekend 

TTV  Thames  Televisi 

3n   TVS  South 

C4Channel4 

Bt  TV-am 

TTTyne  Tees 

Actiied  compound  linctus  expectorant  and 


tablets: 
Askit  powders: 
Benylin  Paediatric: 
Benylin  Expectorant: 
Body  Builder: 
Clakol  foot  spa: 
Complete  Care: 
Crookes  Strepsils: 


All  areas 
STV 
Y,C 
All  areas 
All  areas 
TTV,C4 

All  areas  except  CTV.Bt 
All  areas  except  CTV.Bt 


Crookes  Vitamins :  All  areas  except  CTV ,  Bt 
Dixcel:  All  areas 

Ever  Ready  Gold  Seal:  U,TTV,C4 
Hedex:  G,Y,LWT 
Hills  balsam  and  pastilles:  G,Y,C,TTV,C4 
Insignia:  All  areas  except  CTV, Bt 

Listerine:  All  areas 

Lux:  All  areas 

Nana:  Y 
Nurof en:  All  areas  except  CTV ,  Bt 

Oil  of  Ulay:  All  areas 

Perfect  Colour  by  Cutex:  All  areas 

Poly  Foam:  All  areas 

Propain:  TTV 
Ribena:  All  areas 

Robitussin:  Bt 
Sanutogen  vitamins:  All  areas 

Simple  skin  care:  C4(G) 
Yardley  White  Satin:  ,  AU  areas 


796 
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That's  the  length  of  our  gripping  new  television  commercial. 

But  consider  its  breadth:  it  will  go  out  on  ITV  1  and  Channel  4  for  the  first 
time  on  December  26  when  it  will  be  seen  by  approximately  6,000,000  viewers. 

Then  it  will  go  out  again  and  again  and  again  through  the  peak  cold  catching' 
season  in  the  new  year. 

Until  it  has  been  seen  by  77%  of  all  adults. 

And  what  a  commercial  it  is.  Almost  like  a  little  drama  series.  A  man  aboutto  go 
to  sea  has  a  cold.  His  girl  gives  him  a  couple  of  packs  of  the  country's  favourite, 
Fisherman's  Friend.  And  then?  Well,  look  in  and  see  for  yourself. 

One  thing's  for  sure. Your  customers  are  going  to  love  it  and  they'll  be  conning 
to  you  to  buy  either  our  Original  Extra  Strong  or  our  newer 
Aniseed  like  they  never  have  before. 

Last  winter,  when  we  first  put  our 
lozenges  on  TV,  sales  doubled. 

Order  now  (not  forgetting  our 
Honey  Cough  Syrup)  so  that  you 
won't  be  left  out  in  the  cold. 


Lofthouse  of  Fleetwood  Ltd.  Maritime  Street,  Fleetwood  FY7  7LR 


After  the  agony  of  the  last  few  months, 
Fisons  offer  some  I  fast-acting  relief. 


The  effects  of  the  limited  prescribing  list  have  caused  one  or  two  headaches 
for  all  of  us. 

What  is  needed  is  an  effective  and  speedy  remedy.  It  calls  for  Paracodol,  now 
available  as  Co-codamol  Eff  (the  British  approved  name  for  Paracodol  prescriptions). 
Paracodol  contains  a  powerful  combination  of  codeine  phosphate  and  paracetamol 
to  relieve  pain  associated  with  headaches,  rheumatism  and  flu. 

At  least  with  Co-codamol  Eff,  or  Paracodol,  you  know  you  have  a  strong 
analgesic  to  relieve  your  customers'  and  patients'  pains,  QO"COd3IHOl  ©ff- 
as  well  as  a  few  of  your  own!  The  prescribable  form  of  Paracodo!. 


COUNTERPOINTS 


6s 


Balletic  move 
from  Kimberly 

Kimberly-Clark  have  launched  a  new 
toilet  tissue  —  Ballet  bathroom  tissue. 

Ballet  offers  200  sheets  per  roll,  and 
comes  in  white,  pink,  peach  and  green  in 
two  (£0.35)  and  four  roll  (0.70)  versions  for 
each.  It  is  being  launched  nationally 
following  a  test  market  in  Scotland. 

Explained  Kimberly-Clark's  rolled 
products  marketing  manager,  Hugh 
Bunce:  "With  Kleenex  Velvet  firmly 
established  as  a  major  brand  at  the  top  end 
of  the  market,  the  logical  step  was  to 
extend  our  representation  in  other  areas. 
We  felt  there  was  a  need  for  a  product 
which,  while  selling  at  a  highly 
competitive  price,  still  offered  a  high  level 
of  quality." 

In  the  year  to  date,  Kimberly-Clark's 
share  of  the  toilet  tissue  market  has 
increased  by  12  per  cent  to  over  13  per 
cent,  say  Kimberly-Clark  Ltd,  Larldield, 
Nr.  Maidstone,  Kent. 


Have  a  scratch 
with  Dijex! 

Counter  staff  in  pharmacies  displaying  a 
new  Dijex  counter  display  during 
December  and  January  are  eligible  for  a 
"scratch  card"  competition  with  cash 
prizes  of  up  to  £500. 

The  12-pack  counter  top  dispensers 
will  be  available  free  from  Crookes 
Products  sales  force.  An  A4  booklet  to  be 
distributed  at  the  same  time,  explains  the 
efficacy  of  Dijex 's  formulation.  Crookes 
Products  Ltd,  1  Thane  Road  West, 
"Nottingham  NG2  3AA . 

Positive  offer 

Colourcare  customers  who  order  six  prints 
from  one  negative,  will  receive  six 
Christmas  card  mounts  free. 

The  promotion  runs  until  December 
16.  Colourcare  International,  Long  Close, 
Downton,  Salisbury,  Wiltshire. 
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Watching  the 
women's  Press 

The  following  column  lists  advertisements 
for  chemists  merchandise  due  to  appear  in 
the  IPC  women's  Press.  The  magazines  are 
divided  into  weeklies  (W),  monthlies  (M) 
and  teenagers'  (Y). 
Applefords  Dietade: 
Alberto  Culver: 
Elizabeth  Arden  Flawless 
Finish: 

Lagerfeld: 
Skin  care: 
Ashe  Maws  baby  products: 
Sucron: 
Vitapointe: 
Beecham  Badedas: 
Fenjal: 
Germaloids: 
Ralgex: 
Yeastvite: 
Bristol  Myers  Clairol 
Body  line: 

British  Tissues  Dixcel: 
Carnation  Low  Calorie: 

Slender: 
Caron  perfume: 
Chanel  Coco: 
Charles  of  the  Ritz  Forever 
Krystle: 

Chattem  Mudd: 
Sun-In: 
Chefaro  Confirm: 
Thomas  Christy  skin  care: 
Ciba  Geigy  Librofem: 
Combe  Lanacane: 
Crookes  Hermesetas: 

Sweetex: 
DDD  Blisteze: 

Dentinox: 
Christian  Dior  Poison: 
Elida  Gibbs  Creme  Silk: 
Harmony: 
Sunsilk: 
Timotei: 
English  Grains  Surelax: 
Eylure  Azzaro  9: 
10-0-6: 

Faberge  Fleurs  du  Monde: 
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Farleys  baby  food:  M 
Gala  Outdoor  Girl:  Y 
Givenchy:  M 
Guerlain:  M 
Hawaiian  Tropic:  M 
Harvey  Scruton  Nurse 
Harvey:  M 
Health  &  Diet  About  Face :  Y 
Heinz  babyfood:  M 
Heinz  Slimway:  W,  M 

Hermes  perfume:  M 
Houbigant  Ciao:  M 
Raffinee:  M 
ICI  Cepton:  W,  M 

Immac:  Y 
Janssen  Acnidazil:  Y 
I&J  KY  jelly:  W 
Kimberly-Clark  Boutique:  Y 
Kling  Losalt:  M 
Lanvin:  M 
GR  Lane  Quiet  Life:  W 
Larkhall  Labs  Lipcote: 
Estee  Lauder: 
Mason  Pearson: 
Max  Factor: 
Milupa  Junior  Foods: 
Nicholas  Labs  Almay: 
Numark: 

L'Oreal  Hair  Technology: 
Oscar  de  la  Renta: 
Parim  Drakkar  Noir: 

Fidji: 
Pedigree  Petfoods: 
Pharmax: 

Procter  &  Gamble  Pampers: 
Reckitt  &  Colman  Senokot: 
Revlon:  Y 
Richardson  Vicks  Napisan:  M 
Rimmel:  W,  Y 

Rochas:  M 
Helena  Rubinstein:  M 
Yves  Saint  Laurent  Paris:  M 
Vidal  Sassoon:  M,  Y 

Schwarzkopf:  W,  Y 

Stafford  Miller  Super 
Wernets:  W 
Tampax:  Y 
Vichy  Equalia:  M 
Les  Nutritives:  M 
Wella:  M,  Y 

Worth:  M 
Wyeth  baby  foods:  M 
Zena  cosmetics:  Y 
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Spicy  new  firm 

A  specialist  chemist  sales  force  has  been 
appointed  by  the  London  Herb  &  Spice 
Company  to  handle  a  selected  range  of 
products. 

As  from  December  1,  the  newly 
formed  company  —  Chemist  Sales 
Agencies  Ltd  —  will  be  selling  Wine 
Mixers,  Hippocras,  Morning  After,  Bath 
Herbs,  Moth  Herbs  and  Plant  Boosters. 


Two  regional  managers  will  head  the 
team,  working  through  England,  Scotland 
and  Wales. 

"Over  the  past  two  years  we  have 
introduced  several  new  herbal  products, 
which  we  know  are  ideal  lines  for  the 
independent  chemist,"  says  sales  director 
Forbes  Simmers.  "We  recognised, 
however,  that  to  make  a  significant 
penetration  into  this  market  we  needed  an 
experienced  chemist's  sales  force." 
Chemist  Sales  Agencies  Ltd,  2  Longfleet 
Rd,  Poole,  Dorset. 


PRESCRIPTION  SPECIALITIES 


Nericur  Gel  5 
Nericur  Gel  10 

Manufacturer  Schenng  Pharmaceuticals, 
The  Brow,  Burgess  Hill,  West  Sussex  RH15 
9NE 

Description  An  aqueous  gel  containing 
either  5  per  cent  or  10  per  cent  benzoyl 
peroxide 

Uses  All  stages  of  acne  vulgaris 
Dosage  Treatment  should  be  initated  with 
Nericur  Gel  5.  The  affected  areas  should 
be  washed  with  soap  and  water,  dried,  and 
the  gel  applied  once  daily.  In  stubborn 
cases  treatment  may  be  continued  with 
Nericur  Gel  10  provided  the  lower 
strength  has  been  well  tolerated.  For 
particularly  sensitive  skin,  Nericur  Gel  5 
should  be  applied  every  other  day.  For 
optimal  effect,  it  should  be  applied  in  the 
evening,  with  sufficient  time  being  allowed 
for  it  to  dry  before  the  patient  goes  to  bed, 
to  avoid  bleaching  of  bed  linen 
Contraindications  Known 
hypersensitivity  to  benzoyl  peroxide 
Warnings  Avoid  contact  with  eyes  and 
mucosae.  Nericur  Gel  should  be  applied 
at  longer  intervals  if  the  skin  is  exposed  to 
strong  sunlight,  and  a  sun-screen  used. 
Nericur  Gel  should  only  be  applied  to  dry 
skin  to  avoid  irritation 
Side  effects  As  with  all  keratolyses 
itching,  reddening,  burning,  and  a  feeling 
of  skin  tension  may  occur.  Rarely,  contact 
dermatitis,  in  which  case  treatment  should 
be  stopped  immediately 
Packs  Both  Nericur  5  and  Nericur  10  are 
packed  in  30g  tubes  (£1 .45  and  £1 .60 
respectively,  both  prices  trade) 
Supply  restrictions  Pharmacy  only 
Issued  November  1985 

Panoxyl  wash 
from  Stiefel 

Manufacturer  Stiefel  Laboratories  (UK) 
Ltd,  Wellcroft  Road,  Slough,  Berks  SL1 
4AQ 

Description  A  white  viscous  lotion 
containing  benzoyl  peroxide  10  per  cent  in 
a  detergent  base 

Uses  Antibacterial  cleanser  for  use  in  the 
topical  treatment  of  acne  vulgaris 
Dosage  Apply  once  a  day,  preferably  in 
the  morning,  or  as  directed.  Shake  well 
before  using.  Wet  the  face  with  water  and 
wash  the  affected  parts  thoroughly  with 
Panoxyl  Wash.  Rinse  well  with  warm  water, 
then  rinse  with  cold  water.  Pat  dry  with  a 
clean  towel 

Warnings  Avoid  contact  with  the  eyes, 
other  mucous  membranes  and  sensitive 


areas  of  the  neck.  After  a  few  days,  treated 
area  may  show  mild  redness  or  peeling.  If 
excessive,  treatment  should  be  stopped. 
Patients  with  known  hypersensitivity  to 
benzoyl  peroxide  should  not  use  this 
product.  May  bleach  coloured  fabrics 
Packs  Polyethylene  container  with 
dispenser  screw  cap  (150ml  £3.50  trade) 
Supply  restrictions  Pharmacy  only 
Issued  November  1985 

Piroxicam  caps 
—  Evans  first 

Evans  Medical  are  the  first  company  to 
market  a  generic  piroxicam  with  the 
launch  of  their  lOmg  and  20mg  capsules 
this  week. 

Both  strengths  are  available  as  white 
body,  red  cap,  hard  gelatin  capsules  — 
the  lOmg  are  marked  "Evans  297"  on  one 
half  and  "10"  on  the  other;  the  20mg  "Evans 
298"  and  "20",  packed  in  white 
securitainers  of  60  by  lOmg  and  30  by 
20mg  (both  £8.55  trade).  A  special 
promotional  price  of  £7.54  (both  strengths) 
is  currently  available.  Evans  Medical  Ltd, 
318  High  Street  North,  Dunstable. 


Cox  adds  two 
more  generics 

Mefenamic  acid  capsules  BP  250mg  and 
spironolactone  tablets  BP  50mg  are  now 
available  from  Cox  Pharmaceuticals.  The 
mefenamic  acid  capsules  are  blue  and 
buff,  hard  gelatin  printed  "G"  and 
"MA250"  in  grey  (500,  £22.37  trade),  while 
the  spironolactone  are  white,  circular, 
biconvex  film  coated  tablets  marked  "SP1" 
and  "50"  on  one  side,  with  two  triangles  on 
the  other  (100,  £14.20  trade).  Special 
introductory  offers  are  available  on  both 
products.  Cox  Pharmaceuticals,  Whiddon 
Valley,  Barnstaple,  Devon  EX328NS. 

Ketovite  gets  a 
new  look 

Ketovite  tablets  and  liquid  have  been 
repackaged  by  Paines  and  Byrne,  and  are 
now  available  in  white  boxes  with  a 
distinctive  red  and  yellow  stripe.  The  new 
pack  is  designed  to  make  Ketovite  more 
distinctive  on-shelf  and  reinforce  the 
importance  of  taking  both  tablets  and 
liquid  if  complete  vitamin  supplemetation 
is  required.  Paines  &  Byrne  Ltd,  Pabym 
Laboratories,  Bilton  Road,  Greenlord, 
Middx  UB6  7HG. 


Two  Truro  pharmacists  are  the  lucky 
recipients  of  the  second  £5,000  prize  to  be 
won  in  Unichem's  classic  winners 
promotion.  Mr  John  Hendra  (left)  and  his 
son  Simon  were  presented  with  then- 
cheque  by  Unichem's  area  sales 
representative,  Ken  Bennet.  The  Hendra's 
commented  that  with  the  forthcoming 
opening  of  their  new  hair  salon  above  one 
of  the  two  family  shops,  the  money  had 
arrived  at  an  opportune  moment 


Pavacol-D  is  now  available  in  a  1  litre  pack 
(£4.75  trade).  This  will  eventually  replace 
the  250ml  pack  as  stocks  are  exhausted, 
say  WB  Pharmaceuticals,  PO  Box  23, 
Bracknell,  Berks  RG12  4YS. 
Antigen  International:  As  from 
November  4,  all  orders  for  Antigen 
products  should  go  to  Boehringer 
Ingelheim  Ltd,  Ellesfield  Avenue, 
Bracknell,  Berks  RG12  4YS  (tel  0344 
424600). 

Sandoz  Pharmaceuticals  are  introducing 
film-coated  Melleril  tablets  to  replace  the 
sugar-coated  ones  currently  supplied. 
Pack  sizes  and  prices  are  unchanged. 
Sandoz  Products  Ltd,  PO  Box  Horsforth 
No  4,  Calverley  Lane,  Horsforth,  Leeds 
LS184RP. 

Parke-Davis  assure  pharmacists  that 
Ponstan  Forte  tablets  are  still  available  in 
the  100  pack.  Only  the  pack  of  50  tablets 
was  discontinued  in  July  as  a  result  of 
increased  usage  of  the  product  and 
minimal  demand  for  this  small  size.  Parke- 
Davis  Research  Laboratories,  Mitchell 
House,  Southampton  Road,  Eastleigh, 
Hants  SOS  5RY. 

Vdllergan  syrup  and  Vallergan  Forte 
syrup  have  been  reformulated  to  remove 
dyes  and  preservatives  known  to  cause 
allergic  reactions  in  some  patients,  say 
May  &  Baker.  Reformulated  Vallergan 
syrup  is  a  clear,  bright,  straw-coloured 
syrupy  liquid  and  reformulated  Vallergan 
Forte  syrup  is  a  clear  colourless/pale 
yellow  syrupy  liquid. 

There  have  been  no  alterations  to 
strengths,  packs  sizes  or  prices  and  stocks 
of  the  old  formulations  should  be  used  up 
prior  to  switching  to  the  new  syrups.  May 
&  Baker  Ltd,  Dagenham,  Essex. 
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¥>uVe  heard  the  rumours. 
\buVe  read  the  stories. 


Now      would  like 
to  make  our  position 
perfectly  clear. 

•  Many  GP's  are  reluctant  to  prescribe 
unbranded  drugs. 

%Gxisa  Brand 

•  Gx  is  reimbursed  at  full  Gx  Brand  prices. 

The  current  position: 

•  GP's  are  already  prescribing  Gx. 

•  However,  some  wholesalers  are  refusing  to 
make  Gx  available. 

•  Very  attractive  introductory  offers 
are  available  to  you. 

•  Use  Freefone  Gx  for  immediate  delivery. 


A  member  of  the  Glaxo  Group  of  Companies 
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Drugs  —  the  quality  of 
life  v  patient  need 

Drug  treatment  can  adversely  affect  the  quality  of  life  by 
labelling  a  person  as  sick,  a  conference  in  London  heard 
last  week. 


Doctors  faced  this  problem  when  deciding 
whether  to  treat  mild  hypertension,  Dr  G. 
Beevers,  consultant  physician,  Dudley 
Road  Hospital,  Birmingham,  told  a  Guild 
of  Hospital  Pharmacists'  symposium  on 
"Drug  treatment  and  the  quality  of  life." 

"There  is  no  doubt  that  the  process  of 
being  labelled  as  a  hypertensive  patient, 
having  previously  been  an  unsuspecting 
citizen,  is  in  itself  a  major  interference  with 
the  quality  of  life,"  he  said. 

A  large  scale  trial  carried  out  by  the 
Medical  Research  Council  (C&D  July  20, 
pl33)  found  that  if  850  patients  with  mild 
hypertension  were  treated  for  a  year,  one 
stroke  would  be  prevented.  But  all 
antihypertensives  had  side  effects,  said  Dr 
Beevers,  and  it  was  difficult  to  decide 
whether  to  inflict  these  on  millions  of 
people  for  a  relatively  small  benefit. 

There  should  be  no  need  to  give 
antihypertensives  more  than  twice  daily, 
he  thought.  Complicated  drug  regimens 
also  interfered  with  the  quality  of  life. 

A  lecturer  in  psychological  medicine 
from  Glasgow,  Dr  J.  Callender,  said  the 
need  to  consider  the  effects  of  drug 
treatment  on  the  quality  of  life  had  arisen 
because  medicine  was  becoming 
increasingly  pre-occupied  with  chronic 
illness,  and  the  improved  safety  and 
efficacy  of  drugs  had  allowed  attention  to 
be  directed  to  other  areas  which,  although 
less  easy  to  quantify,  were  important. 

Besides  carrying  a  risk  of  adverse 
reactions,  long  term  drug  treatment  also 
had  social  implications.  Putting  someone 
on  medication  powerfully  validated  the 
"sick  role,"  he  said.  Diagnosis  of  illness 
could  lead  to  a  change  in  the  person's 
relationship  with  the  outside  world. 

The  "sickness  label"  was  a  culturally 
acceptable  reason  to  renounce  some  of  the 
responsibilities  of  adult  life  and  diagnosis 


of  hypertension  had  been  shown  in  some 
studies  to  lead  to  a  substantial  increase  in 
absenteeism.  This  increase  seemed  to  be 
independent  of  drug  treatment  and  a 
possible  conclusion  was  that  once  people 
were  labelled  as  ill  they  felt  more  fragile. 

Looking  at  the  contribution  of  psycho- 
active drugs  to  the  quality  of  life,  Mr  P. 
Dawson,  principal  pharmacist, 
Wharfedale  General  Hospital,  said 
various  studies  had  shown  that 
phenothiazines  had  increased  the  chances 
of  schizophrenics  being  discharged  from 
hospital.  The  length  of  hospitalisation  had 
shortened  but  the  probability  of  relapse 
was  greater  and  current  statistics  from  the 
Department  of  Health  confirmed  the 
continued  increase  in  readmission  rate. 

Mr  Dawson  criticised  the 
"irresponsible"  advertisements  which 
claimed  that  certain  psychoactive  agents 
could  improve  the  quality  of  life.  He 
thought  the  prescribing  of  most 
tranquillisers  by  GPs  should  be  banned  or 
severly  curtailed  and  restricted  to 
consultants.  The  money  saved  could  be 
used  to  establish  whether  the  benefits 
outweighed  the  risks. 

However,  a  study  at  his  hospital  had 
shown  that  benzodiazepines  were  effective 
sedatives  and  could  improve  the  feeling  of 
well  being  of  patients  who  had  suffered 
heart  attacks.  Patients  were  randomly 
allocated  to  receive  a  minimum  of  seven 
nights  of  one  of  the  following:  triazolam 
0.25mg,  nitrazepam  5mg,  oxazepam 
15mg,  clobazam  lOmg.  There  were  12 
patients  in  each  group  and  six  on  placebo. 

Patients  on  the  active  drugs  slept  well 
and  there  were  minimal  morning-after 
effects,  for  which  no  differences  were 

Morning  session  panel  members  at  the 
London  Conference 


Sue  Tempest  winner  of  the  MSD 
hospital  pharmacy  award,  with  Dr 
Roger  Vogel  (right)  and  Guild 
president  Mike  Cullen  (left) 


detected  between  drugs.  Clobazam,  a 
non-sedating  anxiolytic,  was  found  to  be 
an  effective  sedative.  The  placebos  were 
discontinued  because  these  patients  were 
unable  to  sleep,  felt  dreadful  and  gave  a 
poor  performance  on  morning-after  tests 
for  psychomotor  function.  Mr  Dawson 
strongly  recommended  the  short-term  use 
of  benzodiazepines  in  hospital. 

Speaking  on  arthritis,  Dr  A.  Mowat, 
consultant  rheumatologist,  Nuffield 
Orthopaedic  Centre,  Oxford,  suggested 
there  was  a  need  for  a  large  range  of  non- 
steroidal anti-inflammatory  drugs  to  cater 
for  all  patients'  needs.  The  inflammatory 
process  was  complex.  Gout  and  soft  tissue 
lesions  represented  a  fairly  simple 
inflammatory  process  and  responded  to 
most  NSAIDs,  with  low  incidence  of  side 
effects.  As  the  condition  became  more 
complex,  for  example  rheumatoid 
arthritis,  there  were  more  side  effects. 

The  greatest  problem  with  NSAIDs  was 
dyspepsia,  which  was  only  partially  linked 
to  peptic  ulcer  formation  and  very  rarely 
to  significant  gastro-intestinal  bleeding. 
Dr  Mowat  thought  it  was  unacceptable  and 
unrealistic  for  doctors  faced  with  peptic 
ulceration  or  severe  dyspepsia  to  demand 
that  the  arthritic  be  treated  only  with 
analgesics.  It  was  wrong  to  tell  patients 
they  must  never  have  an  anti-inflammatory 
drug,  because  they  would  then  worry 
about  having  to  face  the  pain,  which 
would  affect  their  quality  of  life. 

Symptoms  could  be  controlled  and 
ulcers  healed  by  H2  antagonists  while 
NSAIDs  were  continued.  Patients  should 
be  enouraged  to  help  themselves  by 
stopping  smoking  and  eating  sensibly. 

The  standard  of  prescribing  and 
monitoring  NSAIDs  in  general  practice 
was  appalling  and  must  improve,  Dr 
Mowat  continued.  Patients  must  learn  that 
it  was  unrealistic  to  expect  removal  of  all 
pain  and  striking  improvement  in 
function. 

For  some  patients,  more  toxic  but 
potentially  more  effective  disease- 
modifying  therapy  was  indicated,  the 
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speaker  suggested.  Slow-acting  anti- 
rheumatic drugs  (SAARDs)  such  as  gold 
salts,  azathioprine  and  d-penicillamine, 
etc,  had  the  capacity  to  control  rheumatic 
disease  and  occasionally  induce 
remission.  While  chronic  inflammatory 
arthritis  did  not  pose  the  same  threat  to  lile 
as  cancer,  the  often  greater  threat  to  the 
quality  of  residual  life  meant  that 
combinations  of  SAARDs  and  other 
experimental  therapies  were  justified.  Dr 
P.  Noyce,  district  pharmaceutical  officer, 
Royal  Free  Hospital,  London,  said 
pharmacists  often  forgot  that  failure  to  give 
information  was  not  a  neutral  situation. 
They  thought  that  if  they  said  nothing  they 
would  not  say  the  wrong  thing.  But  if 
patients  were  not  warned  about  side  effects 
might  stop  taking  medicines  if  adverse 
reactions  occured. 

There  were  no  objective  data 
demonstrating  that  if  patients  warned 
about  side  effects  experienced  them,  he 
said. 

Pharmacists  must  also  remember  that 
they  were  not  the  only  people  giving 
advice.  Misleading  information  was  often 
culled  from  scare  stories  in  the  Press. 


Dr  Gareth 

Beavers. 

consultant 

physician 

at  Dudley 

Road 

hospital 


Dr  Noyce  thought  that  general  health 
education  leaflets  could  improve  the 
quality  of  life  and  more  fundamental 
information  should  be  given  in  schools 
about  how  medicines  worked.  There 
would  always  be  a  need  for  personal 
intervention  by  professionals. 

Speaking  on  medical  ethics,  Dr  J. 
Dawson,  undersecretary,  British  Medical 
Association,  said  the  quality  of  life  was 
often  related  to  the  patient's  autonomy,  for 
example,  in  many  illnesses  patients  were 
deprived  of  the  autonomy  to  control  their 
own  bodies.  He  believed  that  doctors 
should  respect  patients'  autonomy  and 
patients  should  have  the  freedom  to  refuse 
treatment  if  they  so  wished. 

Miss  J.  Stevens,  department  of  clinical 
research,  UWIST,  looked  at  ways  of 
measuring  the  quality  of  life  which  could 
be  used  to  monitor  patients'  progress.  One 
was  the  Nottingham  Health  Profile  in 
which  patients  were  asked  questions  about 
a  number  of  areas  that  could  be  affected 
by  illness,  such  as  work  and  social  life. 
They  were  also  asked  to  answer  questions 
relating  to  energy,  pain,  and  emotions. 


Preliminary  studies  confirmed  that  the 
method  was  specific  enough  to 
differentiate  between  good  and  poor 
health  and  it  had  been  introduced  as  part 
of  patient  assessment  in  several  clinical 
trials  of  drugs  for  rheumatoid  arthritis  and 
cancer.  Further  work  was  in  progress  to 
evaluate  its  sensitivity. 

The  meeting  was  sponsored  by  Merck 
Sharp  and  Dohme  Ltd  and  the  winner  of 
the  1984  MSD  award  for  the  advancement 
of  hospital  pharmacy,  Miss  Sue  Tempest, 
presented  a  paper  on  "The  pharmacist  and 
the  pain  clinic."  A  staff  pharmacist  at 
Derbyshire  Royal  Infirmary,  she  described 
how  she  had  set  up  a  formulary  of  special 
pharmaceutical  preparations  used  in  pain 
clinics  and  hospices. 

She  has  also  established  a  Pharmacists' 
Pain  Interest  Group  to  enable  pharmacists 
to  improve  the  quality  of  life  for  patients  in 
terminal  care.  She  was  disappointed  that, 
out  of  75  members,  only  two  were 
community  pharmacists,  yet  most  patients 
ended  up  in  the  community.  The  Group's 
annual  subscription  is  £5  and  there  will  be 
twice-yearly  meetings  in  Derby,  together 
with  a  quarterly  newsletter. 
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Max 
Factor's 
fifty 
glamorous 
years 


Max  Factor  celebrated  50  years 
in  the  UK  on  Friday.  Although 
the  company  is  back  in  the 
black,  chief  executive  Hans 
Bryers  pulled  no  punches  in  his 
address. 


The  business  position  at  Max  Factor  in 
April  1983  when  the  present  chief 
executive  Hans  Bryers  joined  the  company 
was  not  good. 

With  the  exception  of  the  Max  Factor  and 
Maxi,  all  brands  were  losing  money.  All 
brands,  with  the  exception  of  Le  Jardin,  had 
a  long  trend  of  decreasing  sales. 

The  company  was  over-staffed  and  badly 
organised,  primarily  because  of  adding  the 
recently  acquired  Gala  brands  to  the 
existing  Max  Factor  organisation. 

Spending  was  out  of  control  and  badly 
directed,  and  there  was  the  totally  separate 
Orlane  company  losing  significant  amounts 
of  money.  Many  brands  were  over- 
distributed  and  returns  were  high. 

The  company  owned  its  distribution 
companies  in  Sweden,  Holland,  Belgium, 
Denmark  and  France;  none  were  profitable. 

The  only  positive  factor  was  that  most 
brands,  and  certainly  the  Max  Factor  name, 
still  enjoyed  a  strong  dose  of  goodwill  at 
consumer  level,  said  Mr  Bryers,  in  a  keynote 
speech  to  celebrate  "50  glamorous  years"  in 
the  UK.  The  company  needed  massive 
restructuring. 

The  Orlane  company  was  eliminated 
and  the  brand  integrated  into  the  Max  Factor 
organisation.  The  separate  management 
structures  that  existed  for  Max  Factor  and 
Gala,  and  for  brands  within  these 
companies,  were  condensed  into  one. 

The  European  subsidiaries  were  sold  to 
their  managements  and  the  separate 
organisation  that  ran  them  eliminated.  The 
production  and  distribution  facilities  for  Max 


Factor  and  Gala  brands  in  the  Bournemouth 
factory  were  integrated. 

Spending  was  put  under  tighter  control, 
the  five  separate  sales  lorces  reduced  to 
three,  and  put  under  central  management. 

The  fact  that  the  company  was  heavily 
over-staffed  is  illustrated  by  the  fact  that  it 
does  more  business  now,  and  produces  more 
goods,  than  it  did  two  years  ago,  when  there 
were  300  more  people  on  the  payroll,  said 
Mr  Bryers. 

Of  the  13  major  brands,  only  Max  Factor 
and  Maxi  were  profitable,  but  no  money  had 
been  spent  for  a  long  time  on  advertising, 
merchandising  had  been  neglected,  and 

Max  Factor  chief 
executive  Hans  Bryers 


The  expertise  of  Max  Factor  was  given 
directly  to  the  UK's  first  beauty 
consultant.  Eve  Gardiner,  who  joined  in 
1936  and  is  still  with  the  company. 


packaging  was  outdated. 

Several  brands  such  as  Colorfast,  Mary 
Quant,  Orlane,  and  Halston  were  heavily 
over-distributed,  and,  generally,  the  shades 
of  the  colour  brands  had  drifted  into 
mediocrity.  There  was  a  proliferation  of 
small  skincare  brands.  The  only  bright  spots 
on  the  horizon  were  Le  Jardin  fragrance  — 
just  launched  —  and  the  Miners  colour 
cosmetics  brand. 

The  core  of  Max  Factor's  new  strategy 
was  to  let  every  brand  stand  on  its  own  feet, 
managed  separately  within  the  marketing 
structure  and  competing  with  every  other 
brand  within  the  company's  stable.  For  this 
strategy  to  work,  each  brand  had  to  have  its 
own  niche  in  terms  of  price-point  and  appeal 
to  specific  consumer  categories. 

Several,  such  as  Max  Factor  and  Maxi, 
were  repackaged;  others,  like  Miners  and 
Outdoor  Girl  were  re-positioned  in  terms  of 
pricing.  Shades  were  improved,  giving  each 
brand  its  own  character. 

Drastic  door  reductions  were  carried  out 
for  Colorfast,  Mary  Quant,  Orlane,  Halston, 
while  the  number  of  doors  for  under- 
distributed  brands,  such  as  Outdoor  Girl, 
Miners,  and  Maxi  were  increased  at  the 
same  time.  Large  sums  of  money  were  spent 
on  new  merchandising  for  all  brands. 

The  number  of  promotions  was  reduced 
by  one-third,  but  remaining  promotional 
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It  all  started  with  the  movies 


activity  was  made  stronger.  Skin  Principle 
and  Geminesse,  were  discontinued,  and  the 
launch  of  Moisturessence,  a  low-priced 
carded  line  intended  for  supermarkets,  was 
cancelled. 

In  the  year  ending  June  1983,  the  new 
management  took  over,  the  company 
suffered  a  considerable  operating  loss.  By 
1984  it  was  solidly  in  the  black,  and  will  end 
the  present  fiscal  year  with  an  operating 
profit  of  over  10  per  cent.  This  is  in  spite  of 
increased  advertising  and  continued 
spending  on  merchandising,  said  Mr  Bryers. 

"Careful  husbanding  of  financial 
resources  and  investment  is  resulting  in  very 
high  returns  on  net  assets,  which  is  actually 
a  better  measure  of  a  company's 
profitability". 

Max  Factor  now  enjoys  its  largest 
marketshare  ever,  with  22.4  per  cent  of  the 
colour  cosmetics  retail  market  in  value 
terms,  all  brands  combined. 

The  export  market  presents  a  similarly 
healthy  picture.  Over  80  per  cent  of  annual 
production  of  over  65  million  units  is 
exported  to  more  than  60  countries 
throughout  the  world. 


JM  Tu  1  WdS  born  1x1  Lodz'  Poland 
A**6'  Irving  an  apprenticeship  as  a 
wigmaker,  he  became  a  wig  master  and 
make-up  artist  to  the  Imperial  Theatres  of 
Czanst  Russia.  In  1904  he  emigrated  to 

£S?  6S'abllshed  a  Pe*"*e,  make- 
up and  hair  goods  concession  at  the  St  Loins 
World  Fair.  With  the  rapid  development" 
fte  motion  picture  industry  in  Los  Angeles 
he  moved  his  family  to  Hollywood  where 
Max  Factor  &  Co  was  formed  in  1909 

In  1916  his  "Society"  range  of  make  up 

1918  the  famed  colour  harmony  principle  of 
make  up  was  developed  -  powder,  rouge 
eye  make  up  and  lipstick,  all  harmonizing.' 
Distribution  was  nationwide  by  1927  and  in 
1930  export  outlets  were  established  in  81 

iZtr  ?f  n  UP  d6Signed  for  actors. 
It  allowed  full  advantage  to  be  taken  of  the 

mm  Fn  £  u  S6nSitiVity  °f  Achromatic 
him.  For  this  he  was  awarded  an  Academy 

stable?  ^  UP  Nations 

932  fn?  K  eV1Si°n  W6re  -trod"ced  in 
iyd2,  hnally  being  patented  in  1946 

In  1972  Norton  Simon  Inc,  a' major 


American  corporation  bought  Max  Factor 
tsmark  Inc  made  a  successful  bid  for  Norton 
Simon  in  1973,  but  was  itself  purchased  by 
Beatrice  Co,  in  1974. 

The  British  branch  of  Max  Factor 
opened  in  1935  in  fashionable  Old  Bond 
Street,  London.  Pan  cake  was  the  most 
favoured  make-up.  Specially  formulated 
cam  cream"  darkened  the  faces  of  soldiers ' 
tor  the  night  excursions  during  the  war 

In  1947  the  manufacturing  and  export 
division  moved  to  Bournemouth.  The  1950s 

flo°U\hif  "nLewLlook"  and  magazine  sales 
flourished  with  the  public  eager  to  follow  the 
atest  trends.  Max  Factor  kept  abreast  of 
fashion,  with  the  eye  make-up  era  of  the 
sixties. 

Swedish  Formula  was  the  company's  first 
hypo-aliergenic,  skin  care  and  make-up 
range.  In  the  1970's  a  new  warehousing 
export  shipping  and  a  distribution  centre' 
opened  in  Wallisdown. 

The  1980's  started  a  little  tremulously 
with  recession  in  the  UK  causing  problems 
Max  Factor  took  the  decision  to  acquire 
t^ala  Cosmetics,  staring  that  this  major  step 
forward  would  place  the  company  well 
ahead  of  its  competitors  when  the  national 
economic  recovery  was  complete. 


Stephar  bv  fairmaceutische  produkten 


SPECIALISTS  IN 
PARALLEL 
IMPORT/EXPORT 
PHARMACEUTICALS 


Under  licence  from  the  Dutch  Health  Authority 
—  parallel  import  wholesalers  within  the  EEC 


•  Fast  efficient  order  processing  from  our  comprehensive  stocks  •  Competitive  prices 

•  Over  10  years  experience  in  parallel  importing  •  Regular  promotional  discounts 

•  Guaranteed  products  of  EEC  origin  •  Pharmacists  indemnity  insurance 

•  64  product  licences  to  date  •  Own  laboratory  facilities 

•  Standard  payment  terms  give  up  to  90  days  credit  (up  to  60  days  credit  with  settlement  discount) 

JOIN  US  AND  'LIVE-AID' 

Further  to  our  sponsorship  of  the  Dutch  drugs  appeal  for  Poland  we  are  now 
pleased  to  invite  pharmacists  to  help  us  with  an  important  Third  World  charity. 
For  orders  placed  by  pharmacists  between  1st  November  and  Christmas  we 
will  contribute  £10  for  each  order  over  £1000  plus  £5  for  each  additional 
£1000  spent  to  the  Live-Aid  charity  appeal. 

(Cheque  presentation  will  take  place  in  January  1986) 

STEPHAR  B.V. 

Van  Utrechtweg  4,  2921 LN  Krimpen  A/D  Ijssel 
HOLLAND 

Telephone:  010-31-1807-10444    Telex:  25542  Steph  NL 
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Planning  out  a  work  study 


Getting  optimum  profit  from  a  pharmacy 
means  using  as  efficiently  as  we  can 
the  resources  at  our  disposal.  The  word 
"optimum"  suggests  profit  should  be 
measured  in  more  than  financial  terms. 
Gaining  work  satisfaction,  for  example,  for 
oneself  and  staff  is  a  form  of  profit. 

Work  study  is  important  in  promoting 
efficient  use  of  resources  —  which  we  can 
classify  as  land,  labour,  capital  and 
enterprise.  We  might  say  that  for  a  pharmacy 
you  need  premises,  staff,  money,  and  a 
readiness  to  take  risks.  These  must  be  kept  in 
harmony  and  their  costs  balanced  if  we  are 
to  prosper. 

For  many  people  the  term  work-study 
conjures  up  a  picture  of  a  ruthless  process 
designed  to  squeeze  the  last  ounce  of 
production  from  staff  we  have  tried  to 
convert,  more  or  less,  into  machines.  The 
opposite  is  true.  Work  study  is  a  means  of 
increasing  happiness  in  work  and  raising  the 
quality  of  life  generally,  not  only  in  material 
ways.  And  it  is  relevant  to  the  retail 
pharmacist  as  well  as  manufacturing 
concerns.  In  fact  it  can  be  applied  to  all 
activities,  from  business  to  sport  and  leisure. 


Look  and  learn 


Work  study  is  based  on  scientific, 
sympathetic  study  of  data  gathered  on 
correct  principles  and  with  accuracy.  We 
can't  be  completely  accurate  when  dealing 
with  human  activities,  and  it  is  important  to 
assess  the  statistical  error  to  be  expected. 
Readers  will  probably  have  heard  of  the 
comment  by  one  humourist  that  he  loves 
work,  that  he  could  study  work,  preferably 
someone  else's,  all  day!  In  considering  our 
pharmacy,  however,  it  is  essential  that  we 
look  at  ourselves  and  our  own  personal 
procedures  as  well. 

Once  we  have  set  the  goals  for  the 
pharmacy  we  use  work  study  to  achieve 
these  with  the  minimum  waste.  It  must  be 
made  clear  to  staff  that  it  is  not  directed 
against  them.  The  more  staff  can  be  involved 
in  work  study,  the  more  they  will  understand 
its  advantages  to  them. 

Work  study  can  conveniently  be  divided 
into  two  sectors,  method  study  and  work 
measurement.  The  former  is  concerned  with 
how  any  job  is  done,  the  latter  with  the  time 
taken  over  it.  For  instance,  what  procedure  is 
followed  from  the  handing  in  of  a 
prescription  to  the  handing  out  of  the  final 
product,  and  how  long  does  the  whole 
process  take?  Naturally  standards  must  affect 
the  time  required,  but  the  highest  standards 
do  not  necessarily  mean  the  longest  time.  I 
remember  reading  many  years  ago  that 
"good  dispensing  is  quick  dispensing",  and 
many  rapid  jobs  are  more  efficiently  done. 


What  can  a  work  study  do  for 
you?  A  good  look  at  resources 
could  point  to  rewards  every 
pharmacist  can  reap. 


Before  we  look  at  some  practical 
applications  of  work  study  to  retail 
pharmacy,  here  are  some  principles: 

1.  Work  study  cannot  be  exact,  but  it 
must  be  carried  out  on  scientific  lines. 

2.  The  facts  provided  must  be  analysed 
and  interpreted  with  skill. 

3.  Work  study  is  there  to  serve 
management,  not  to  be  a  substitute. 

4.  The  greatest  scope  for  resource 
economies  is  likely  —  but  not  certain  —  to 
be  where  overheads  are  heaviest.  Before 
studying  the  alleged  time-wasting  of  the  most 
junior  member  of  staff  it  might  be  best  to 
analyse  the  activities  of  the  highest  paid 
member  of  the  board  of  directors!  Work 
study  should  be  no  respecter  of  persons. 

5.  Before  you  start  work  study,  make  sure 
you  have  someone  qualified  and 
experienced  to  carry  it  through.  In  many 
pharmacies  this  could  well  be  the  boss  him 
or  herself:  if  he  or  she  wants  outside 
professional  help  it  is  crucial  that  the  boss 
understands  enough  of  the  procedure  to 
benefit  from  the  study. 

6.  Many,  maybe  most,  people  tend  to 
resist  change  even  if  it  is  for  their  good. 
Applying  work  study  can  be  much  more 
psychological  than  technical.  So  attitudes 
need  attention. 

7.  There  must  be  full  cooperation 
between  management,  staff,  unions,  etc. 

8.  The  work  study  officer  must  keep  an 
open,  flexible  mind.  Work  study  is  not  a 
once-for-all  job,  but  a  continuing  process. 

Normally  it  will  be  more  productive  to 
improve  management  than  to  try  and  induce 
staff  to  work  harder.  We  should  be  seeking 
effective  well-guided  effort  rather  than  the 
head-down,  press  on  idea.  Of  course,  the 
hard  graft  is  sometimes  called  for,  but  overall 
we  are  looking  for  easier  ways  to  win 
improved  results. 

The  accepted  procedure 

Work-stady  principles  would  lead  us  to  try 
and  improve  this  procedure  itself. 

1 .  Select  the  job  or  procedure  you  wish 
to  work-study.  You  might,  for  example,  feel 
that  stock  replenishment  from  stockroom  to 
front-shop  is  too  slow,  or  that  you  could  do 
away  with  the  stockroom  and  bring  it  into  the 
sales  of  dispensing  area. 

2.  Record  in  detail  the  way  the  selected 


activity  is  carried  out  at  present. 

3.  Examine  the  present  method  closely. 
This  is  the  crux  of  the  entire  operation  and 
should  receive  the  most  critical  attention. 

4.  Develop  an  improved  method  for  the 
job,  with  cooperation  from  those  involved. 
This  new  procedure  should  be  tried  out  and 
experimented  with,  where  possible  on  a 
partial  basis,  before  it  is  introduced.  It  might 
be  necessary  to  submit  the  plan  to  higher 
authority  or  to  fellow  directors  or  partners. 
"Selling"  the  revised  procedure  can 
sometimes  be  a  test  of  patience,  tact,  and 
self-control,  but  it  is  vital  that  a  "steam  roller" 
approach  be  avoided. 

The  pros  and  cons  should  be  put 
forward,  with  a  cost/benefit  analysis,  as  no 
scheme  can  be  perfect.  Constructive 
criticism  should  be  invited  and  welcomed; 
some  of  the  suggestions  from  "higher-up" 
might  be  incorporated. 

5.  Introduce  the  new  system,  ironing  out 
the  teething  troubles.  Where  possible  have  a 
few  trial  runs  before  final  installation. 

6.  Maintain  the  new  system.  Ensure  that 
no  one  is  slipping  back  into  old,  more 
familiar  ways.  If  you  have  had  a  refit,  the 
fixtures  will  be  there  and  will  be  used:  the 
old  fixtures  will  no  longer  be  available.  But 
if  the  change  is  a  new  procedure  for,  habit 
might  not  be  so  readily  discarded. 

Counting  costs 

Any  pharmacist  is  likely  to  be  aware  of 
aspects  of  the  pharmacy  which  need 
attention.  If  no  failing  springs  immediately 
forward  it  makes  sense  to  turn  to  the  highest 
individual  costs  and  ask  whether  these  are 
too  high  in  relation  to  their  profit. 

The  largest  current  costs  are  almost 
certain  to  be  wages  and  salaries,  including 
the  proprietor's  notional  salary.  Next  come 
property  costs  such  as  rent  and  rates.  Where 
the  freehold  is  owned  a  realistic  rent 
equivalent  should  be  allowed  for. 

Proprietor  pharmacists  would  be  wise  to 
think  long  and  carefully  before  claiming  that 
full  value  is  being  obtained  for  every  pound 
expended  in  wages  and  salaries.  One  matter 
on  which  there  is  apparently  general 
agreement  by  psychologists  (a  rare 
phenomenon)  is  that  people  normally  use 
only  a  small  part  of  their  brain  capacity. 

A  fruitful  field  for  work  study  would 
therefore  seem  to  be  the  exploration  of  more 
efficient  training.  This  would  put  us  in  the 
best  position  to  engage  our  minds  in  making 
improvements  throughout  the  entire 
pharmacy.  The  views  expressed  by  Mel 
Wood  on  the  benefits  of  staff  training  (C&D, 
August  24)  merit  perusal  by  any  owner 
wishing  to  add  to  profit  as  we  have  defined  it. 
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Xrayser  gets 
'the  boot'  

I  am  absolutely  appalled  that  a  pharmacist 
could  act  in  such  a  despicable  way  in 
relation  to  drug  abuse  problems  as  Xrayser 
indicated  in  his  comments  (C&D  Ocotober 
19).  To  "boot-out"  an  addict  in  such  a 
disgraceful  way  is  quite  contrary  to  a 
pharmacist's  claim  to  be  a  member  of  a 
health-caring  profession. 

Some  addicts  obtain  illicit  drugs  and 
the  maximum  penalty  for  such  an  offence 
is  to  send  the  supplier  to  prison  for  life.  The 
law  takes  care  of  that  side  of  the  problem. 
Many,  having  become  addicted,  some  in 
unfortunate  circumstances,  are  now 
anxious  to  break  the  habit.  Although  some 
addicts  may  be  awkward  many  of  them  are 
weli-behaved  people  doing  a  job  of  work 
and  deserve  help  rather  than  "the  boot". 

The  Advisory  Committee  on  Misuse  of 
Drugs  recommends  that  the  health 
professions  include  drug  abuse  in  their 
syllabuses.  The  Pharmaceutical  Society 
supports  this  move  and  has  obtained  the 
co-operation  of  the  schools  of  pharmacy  to 
include  this  item  in  the  curriculum,  albeit 
perhaps  only  one  lecture  Nevertheless  it 
has  estabished  the  problem  as  one  which 
pharmacists  should  have  knowledge  of  and 
take  part  in  trying  to  eliminate. 

Many  countries  have  organisations  like 
Pharmacists  Against  Drug  Abuse.  I  was 
impressed  with  the  launch  of  such  a 
campaign  in  the  Republic  of  Ireland 
recently.  In  this  country  we  are  so  far 
behind  in  what  is  a  pharmacists'  natural 
role  that  I  feel  I  must  do  all  I  can  to  change 
isuch  an  appalling  attitude  to  the  problem 
ias  shown  by  Xrayser.  I  will  do  it  through 
the  PSGB  and  all  other  organisations 
involved,  until  I  see  in  every  pharmacy  the 
Caption  "Drug  abuse  —  consult  your 
pharmacist.  You  will  be  taking  good 
'advice." 
W.H,  Howarth 
iNottingham. 

'Jack' lights  back 
on  contract 

I  would  like  to  endorse  the  views  of  those 
who  have  written  against  the  contract  as  it 
stands.  I  attended  a  meeting  at  Chelmsford 
}o  hear  an  explanation  of  the  then 
proposed  contract.  Unfortunately  I  was 
Speechless,  due  to  an  infection,  but  I  was 
also  speechless  at  the  way  the  contract  was 
but  over  to  us.  It  was  an  obvious  PR  job  "in 
favour".  Anyone  who  spoke  against  was 
virtually  ignored,  and  the  chair  quickly 
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passed  on  to  someone  else. 

The  vote  was  a  foregone  conclusion.  I 
could  hardly  credit  the  attitude  of  "I'm 
alright  Jack".  Well,  Jack  is  fighting  back. 
The  British  Pharmacists  Association  (UK) 
is  a  force  that  must  be  consulted  in  future 
negotiations.  There  is  a  certain  similarly 
between  our  situation  and  that  of  the  Notts 
miners.  Take  note,  PSNC. 

At  some  time  during  negotiations  the 
PSNC  became  aware  that  it's  efforts  would 
result  in  the  closure  of  some  of  the 
contractors  it  represented.  It  continued  to 
negotiate,  in  secret,  and  at  this  point 
became  totally  dishonourable.  It  had  no 
brief  to  do  this,  and  should  have  made 
public  the  direction  that  negotiations  were 
taking  at  that  point. 

The  furore  over  "the  contract  that  never 
was"  is  going  to  continue  for  a  long  time, 
but  while  it  does  so,  just  think  deeply  about 
the  true  cause  of  the  problem  — 
leapfrogging.  This  phenomenon  arose 
because  the  Government  of  the  day  paid 
very  generous  incentives  to  GPs  to  move 
from  their  traditional  surgeries  to 
centralised  health  centres.  This  destroyed 
the  pattern  of  demand  and  supply  built  up 
by  market  forces  over  generations. 

The  simple  way  to  return  to  a  sensible 
distribution  would  be  to  pay  similar 
incentives  to  pharmacists  to  move  to  areas 
to  supply  need,  not  greed.  An  even 
greater  Basic  Practice  ADowance  to 
establish  the  trend  of  re-location,  the 
denial  of  the  same  to  leapfroggers,  and 
much  greater  influence  from  the  Society 
on  the  ethics  of  leapfrogging  might  be  a 
way  of  starting  —  and  don't  be  lead  to 
believe  that  the  money  can't  be  found. 
Remember  the  judges  and  top  civil 
servants  award,  the  Falklands  war  etc. 
P.  Bailey 
Harwich. 

'Self-appointed' 
anti-BPA(UK) 

Please  let  me  tell  the  British  Pharmacists 
Association  (UK)  in  plain  English  that  few 
pharmacists  like  100  per  cent  of  the 
contract  proposals.  However,  they  voted 
for  it  because  they  had  enough  sense  and 
responsibility  to  realise  that  it  was  the  best 
of  a  bad  job,  and  better  than  the  one  we 
had  already.  In  addition,  unless  you  are  an 
Essential  Small  Pharmacist,  if  you  dispense 
less  than  16,000  items  (reducing  to  12,000 
per  year  in  some  areas  depending  on  NIC) 
then  you  really  should  be  working  for 
someone  else  anyway. 

I  have  lived  on  a  "pharmaceutical 
breadline"  all  my  life.  My  future  consists  of 
the  hope  that  I  will  still  be  solvent  next 
Easter.  So  BPA  (UK),  don't  start  bleating 


about  this  contract  putting  you  out  of 
business.  The  present  one  has  hardly  kept 
me  in  the  lap  of  luxury  and  has  put  better 
men  than  I  am  out  of  business. 

The  BPA  is  only  upset  because  it  wants 
to  put  others  out  of  business  its  way,  not 
ours.  As  to  why  other  pharmacists  are  not 
objecting  strongly  or  writing  letters,  then 
understand  this  —  they  are  probably  too 
busy  dispensing  prescriptions.  Like  the 
BPA  lads,  I  don't  do  many  prescriptions  so 
I  have  the  time  to  write  letters. 
A.  Jolley 

Sell -appointed  acting  honorary  chairman, 
Anti  BPA  (UK)  League. 

Time  again  for 
joint  committee? 

As  secretary  of  the  Nottinghamshire 
Pharmaceutical  Commitee  I  pleaded  with 
all  parties  concerned  with  negotiations 
with  the  DHSS  on  rational  location  in 
December  1980,  to  try  to  resolve  their 
difficulties  and  to  forward  with  unanimity 
as  the  Government  would  only  listen  to 
agreed  proposals.  A  joint  committee  was 
formed  and  as  chairman  of  that  committee 
the  greatest  pleasure  in  my 
pharmaceutical  life  was  to  see  "full 
agreement  reached  within  the  profession 
on  rational  location"  in  August  1984. 

The  proposals  were  sent  to  the  DHSS 
who  replied  asking  for  further  information. 
At  this  time  the  PSNC  were  entering 
confidential  negotiations  on  a  new 
contract  and  all  parties  agreed  not  to 
pursue  our  proposals  until  the  result  of 
these  negotiations  were  known.  The 
proposals  encompassed  a  much  wider 
range  of  activities  than  NHS  dispensing, 
including  supply  of  non-dispensing 
pharmaceutical  services,  financial 
incentives  and  disincentives,  eligibility  for 
BPA,  advisory  services,  contract 
relinquishment,  initial  practice  allowance 
and  part-time  pharmacies. 

Acknowledging  that  the  pricing  of  the 
NHS  contract  is  the  sole  prerogative  of  the 
PSNC,  but  bearing  in  mind  additional 
matters  such  as  standards  which  have  now 
been  added  to  it,  I  would  suggest  the  time 
is  appropriate  to  reconvene  the  committee 
to  consider  the  present  situation  and  reply 
to  the  letter  from  the  DHSS.  It  is  still  in 
abeyance  pending  the  outcome  of  the 
discussions  on  the  new  contract  which 
itself  now  seems  to  be  in  abeyance. 

I  shall  be  pressing  the  Society's 
Council  to  once  more  take  the  initiative 
and  reconvene  the  joint  committee  to 
pursue  our  previoulsy  agreed  proposals, 
and  review  the  situation. 
W.H.  Howarth 
Nottingham. 
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Art  of  the 
impossible? 

Politics  is  the  art  of  the  possible  but  at 
present  it  seems  that  with  the  present 
Pharmaceutical  Services  Negotiating 
Committee  nothing  is  possible. 

How  many  more  battles  are  they  going 
to  lose  on  behalf  of  contractors.  The 
Department  of  Health  suggested  through 
Arthur  Andersen  that  pharmacy  were  the 
only  sensible  operators  of  the  oxygen 
contract  and  then  after  the  dust  has  settled, 
offer  the  concentrator  business  to  non- 
pharmacy  interests.  Is  that  how  highly 
thought  of  pharmacy  is  in  Government 
circles.  What  is  the  next  part  of  our 
professional  responsibility  that  is  going  to 
be  lost  to  outside  interests? 

I  begin  to  wonder  just  whose  side 
PSNC  are  really  on  and  just  how 
competent  they  are  as  a  body  to  negotiate 
on  our  behalf.  Slowly  bit  by  bit,  parts  of 
our  service  are  being  nibbled  away,  how 
long  before  we  become  mere 
storekeepers. 

I  feel  that  contractors  must  address 
themselves  to  these  points  in  the  coming 
months  in  order  that  we  can  keep 
pharmacy  on  the  map  or  let  the  profession 
drift  into  oblivion. 
AM  Mi&u 
London  E18. 


Members  back 
NAPD  stance 

Like  Mr  M.  Hamilton  I  am  surprised  and  I 
wonder... For  criticism  to  be  soundly  based 
in  my  experience  reasonable  and 
responsible  people  usually  verify  their 
facts  before  going  public.  I  am  surprised, 
therefore,  that  Mr  Hamilton  did  not.  Had 
he  done  so  we  might  have  been  spared  his 
ill-informed  diatribe  {C&D  last  week). 

The  NAPD  chairman's  so-called 
crusade  is  against  illegal  parallel 
importing.  He  reported  his  action  to  the 
recent  half  year  NAPD  conference  at 
Gleneagles  and  received  total  support 
from  members  —  hardly  a  sign  of 
disharmony.  The  position  of  NAPD  is,  and 
always  has  been,  that  in  supporting  the  UK 
manufacturing  base,  its  members  should 
not  become  involved  in  illegal  parallel 
importing.  This  was  again  confirmed  at 
Gleneagles. 

It  seems  to  me  that  legal  parallel 
importing  is  quite  a  different  matter.  With 
more  and  more  UK  PL(PI)s,  which 
guarantee  quality  of  product,  being 
granted,  I  find  nothing  remarkable  or 


hypocritical  in  the  fact  that  member 
companies  are  making  inquiries.  Whether 
they  subsequently  become  involved  is  a 
matter  of  commercial  judgement.  What 
will  influence  their  decision  among  other 
factors  is  the  share  of  the  market  that  legal 
parallel  importing  represents.  Were  NAPD 
in  a  state  of  disharmony  as  suggested  by 
Mr  Hamilton  then  a  significant  number  of 
members  would  have  joined  the  band 
wagon  a  number  of  years  ago.  This  did  not 
happen  despite  the  damage  the  activity 


Index  peaks  as 
blue  chips  gain 

A  buoyant  month  on  the  stock 
market  with  LRC  holding  up 
despite  boardroom  squabbles, 
and  Beecham  and  Glaxo 
■worth  wGEteMiago  Wellcome 
prepare  for  their  January 
debut 

The  stock  market  found  new  confidence  in 
October,  with  the  main  index  surging  to  a 
new  peak  of  1051  by  the  end  of  the  month. 
Against  the  background  of  international 
resolve  to  give  the  world  economy  a 
helping  hand  by  bringing  down  the  value 
of  the  mighty  dollar,  investors'  enthusiasm 
for  major  stocks  gathered  ground. 

There  was  growing  evidence,  however, 
of  a  split  into  a  two  tier  market,  with  the 
gains  concentrated  among  the  large  blue 
chips,  with  smaller  companies  lagging 
behind.  On  many  days  the  main  market 
index,  measuring  the  performance  of  30 
leading  stocks,  moved  much  further  than 
the  FT-A11  Share. 

The  market's  buoyancy  meant  that  the 
share  price  of  LRC  was  virtually  unruffled, 
despite  the  sudden  departure  of  three  non 
executive  directors  in  protest  at  the 
appointment  as  chairman  of  Mr  Alan 
Woltz,  already  acting  as  chief  executive. 
Even  after  the  news  came  out,  LRC's  shares 
stood  at  141p,  not  far  off  their  high  of  149p. 
Continuing  specuation  probably  accounts 
for  some  of  the  market  price. 

Bids  continued  to  support  the  market, 
with  United  Newspapers  winning  the  battle 
for  Fleet  Holdings  after  increasing  its  offer 
to  over  £300m.  In  the  United  States, 


has  caused  to  their  businesses. 

I  wonder  about  the  activities  of  Stephar 
BV,  so  perhaps  Mr  Hamilton  would  be  kind  | 
enough  to  make  them  public  through  your 
columns  the  answer  to  one  simple 
question.  It  is  this  —  "What  percentage  of 
the  individual  product  lines  for  sale  to  UK  I 
pharmacists  on  the  Stephar  BV  mailing  list 
hasaUKPL(PI)?" 
O.  Logan 

Director,  National  Association  of 
Pharmaceutical  Distributors. 


Proctor  &  Gamble  put  in  a  bid  for 
Richardson-Vicks,  the  Oil  of  Ulay  and 
Milton  sterilising  liquid  company,  with  a 
significantly  more  generous  offer  than 
Unilever  had  made.  Later  in  the  month 
there  were  rumours  that  the  Anglo  Dutch 
company  was  contemplating  a  bid  for 
Colgate  Palmolive.  If  true  the  stories  could 
herald  a  tremendous  transatlantic  battle. 

The  biggest  gains  over  the  last  month 
include  Barratt,  the  housebuilder,  whose 
shares  were  knocked  last  year  by  two 
damaging  television  programmes  alleging 
problems  with  timber  frame  houses  and 
resale  prices.  The  figures  were  every  bit  as  | 
bad  as  expected  with  profits  slipping  from 
£35. 6m  to  just  £4.  lm  before  tax  in  the  year 
to  lune.  But  with  most  analysts  expecting  a 
recovery  to  £25m  or  more  this  year  and  the 
shares,  now  at  118p,  still  trading  below 
asset  value,  there  is  plenty  of  room  for 
further  recovery. 

Though  not  figuring  among  the  big 
gains,  Beecham's  shares  seemed  at  last  to 
have  turned  a  comer  having  sunk  near 
their  low  of  293p  amid  rumours  that  the 
chairman  Sir  Ronald  Halstead  was 
leaving.  This  and  other  claims  were  firmly 
denied  but  the  brokers  Rowe  &  Pitman  still 
had  cause  to  cut  their  current  year  forecast 
by  £20m  to  £340m  mainly  to  take  account 
of  the  lower  dollar  on  translated  American 
profits. 

Glaxo's  good  results  kept  the  shares 
bouncing  but  there  was  mixed  opinion  as 
to  whether  they  still  merit  a  premium 
rating.  What  happens  to  Glaxo's  share 
price  in  the  next  three  months  will  no 
doubt  be  closely  watched  at  the  Wellcome 
Foundation  headquarters  where 
preparations  for  its  stock  market  launch  in 
lanuary  are  now  in  full  swing.  The 
company  is  expected  to  be  valued  at  more 
than  £1  billion. 


IN  THE  CITY 
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McCarthys  offer  a 
Choice  of  computers 


Macarthys  are  launching  a  new 
pharmacy  computer  —  the  Choice 
Plus  business  PC.  The  basic  model 
with  256K  of  memory  and  a  twin  5Vt 
in  floppy  disc  costs  £1,950,  while  an 
option  with  a  10MB  Winchester  hard 
disc  costs  £2,550. 

Each  machine  is  supplied  with 
Macarthys  labeller  software,  the  necessary 
communications  protocols  and  a  300  baud 
modem.  An  automatic  "wants"  pad  links  to 
depot  computers.  The  unit  is  organised 
around  a  16  bit  8088  microprocessor,  and 
is  IBM  compatible,  giving  access  to  a  large 
range  of  "off  the  shelf"  software. 

The  keyboard  offers  84  keys,  with  ten 
separate  function  keys  and  a  numeric  key 
pad.  Indicators  on  each  lock  key  identify 
the  lock  position.  A  dot  matrix  printer 


offers  both  friction  and  tractor  feed. 

Maintenance  on  the  cheaper  model  is 
£155  a  year  and  on  the  more  expensive 
model  £255.  Macarthys  are  looking  to 
develop  drug  interaction  and  patient 
record  programs.  The  company  are  also 
offering  a  mail  order  software  service  with 
a  30  day  trial  period.  A  brochure  is  being 
prepared,  although  the  facility  is  already 
available. 

Maintenance  and  program  updates  for 
the  original  Choice  system  can  still  be 
provided  by  Park  Systems.  The  new  system 
is  being  rolled  out  depot  by  depot  starting 
with  the  new  Harold  Hill  depot,  and 
ending  in  Bristol  next  March,  C&D 
understands. 

■  The  monthly  rental  for  Choice  PDTs  is 
reduced  to  £20  from  November  1 . 


Optical  sector 
—  slow  growth 


The  emergence  of  large  scale 
advertising  will  act  to  stimulate 
consumer  interest  and  sales  in  the 
optical  retailing  sector,  predicts  a 
Keynote  report. 

Increased  competition  is  bound  to 
concentrate  minds  on  how  to  attract  the 
consumer  in  a  way  that,  under  the  shelter 
of  the  NHS,  minds  were  not  concentrated 
before,  the  report  says. 

However,  the  pace  of  expansion  will  be 


slowed  by  the  industry's  inability  to 
reorganise  quickly  to  take  advantage  of 
these  new  opportunities.  There  is  a  finite 
supply  of  labour,  as  opticians  take  a  long 
time  to  train,  and  some  opticians  nearing 
retirement  have  chosen  to  retire  rather 
than  adapt. 

Keynote  agree  with  an  MSI  Database 
survey  (C&D,  October  19,  p694)  that  extra 
sales  of  spectacles  will  be  mainly  of  extra 
pairs  for  sport  or  "evening  wear,"  an 
undeveloped  market  that  will  not  be  able 
to  support  prices  seen  as  anything  but 
"reasonable."  Opthalmic  goods  and 
services"  (£79),  Key  Note  Publications,  28 
Lanner  Street,  London  EC1 Y  8QE. 


Danish  company 
comes  to  UK 

Alfred  Benzon,  the  oldest  Danish 
pharmacecutical  manufacturer,  are 
launching  a  pharmaceutical 
division  in  the  UK  on  November  1 . 

Barrie  Haigh,  MPS,  of  Ethical  Contact, 
has  been  appointed  managing  director  of 
Alfred  Benzon  (UK)  Ltd,  and  Ethical 
Contact  will  be  responsible  for  the  sales 
operation  in  the  UK.  Pharmagen  are 
responsible  for  distributing  the  company's 
first  products. 

While  the  Natusan  range  has  been 
available  in  the  UK  for  a  number  of  years, 
the  company  are  introducing  new 
products,  the  first  of  which  are  Indomod 
—  a  modified  release  indomthacin 

Chemist  &  Druggist  2  November  1985 


preparation  —  and  Ibumetin,  a  branded 
generic  ibuprofen.  Indomod  utilises 
Alfred  Benzon's  Repro-Dose  system, 
which  comprises  a  number  of  patented 
technologies  in  which  pellets  of  drug  have 
contained  in  a  capsule  formulation 
providing  multiple-unit  dosing,  a  pH- 
independent  release  rate  and  extended 
release.  For  patients  currently  on  standard 
indomethacin  25mg  capsules,  for 
instance,  Indomod  is  recommended  at  a 
dose  of  one  twice  a  day,  instead  of  one 
three  times  a  day.  •  

□  Dixons  Group  is  the  best  performer  in 
the  1985  top  500  list  of  European 
companies,  drawn  up  by  the  Financial 
Times.  Dixons,  who  took  over  Currys  this 
year,  leaped  from  number  386  in  1984  to 
123  in  this  year's  survey,  which  is  ranked 
by  market  capitalisation  and  measured  in 
US  dollars,  says  the  FT. 


The  new  Choice  plus  computer  from 
Macarthys,  available  in  two  versions.  The 
unit  is  IBM  compatible. 


21pc  of  medicines 
OTC  or  private 

About  21  per  cent  of  medicines  were 
paid  for  privately  in  1983,  according 
to  an  Office  of  Health  Economics 
report. 

This  figure  accounts  for  both  private 
prescriptions  and  OTC  medicines.  Nearly 
three-quarters  of  pharmaceuticals  (74  per 
cent)  were  supplied  under  the  NHS  and 
prescription  charges  accounted  for  a 
further  6  per  cent  of  spending.  "Private 
Health  Care"  (£25),  OHE,  12  Whitehall, 
London  SW1A  2DY. 


APTS  sponsors 
anti-theft  move 


A  campaign  against  shop  theft  in 
Luton  has  been  sponsored  by  the 
Association  for  the  Prevention  of 
Theft  in  Shops. 

Run  by  major  stores  in  Luton,  the 
campaign  is  to  be  evaluated  by  the  APTS, 
which  has  200  anti-theft  groups 
nationwide.  The  Association  has  produced 
videos  for  schoolchildren,  showing  the 
consequences  of  shoplifting. 

"With  an  intense  campaign,  the 
problem  is  to  sustain  the  interest 
afterwards,"  says  APTS  director  Baroness 
Phillips.  "It  starts  off  with  great 
enthusiasm.  Voluntary  groups  are  formed, 
but  they  always  come  back  to  one  or  two 
people.  And  each  trade  has  to  deal  with  its 
own  special  problem  —  pharmacy  has  the 
drug  problem  —  apart  from  ordinary 
shoplifting." 

Single  outlet  pharmacies  represent  68  per 
cent  of  all  chemist  businesses,  not  86  per 
cent,  as  was  stated  in  a  recent  Euromonitor 
report  on  "Chemists  &  Druggists"  reported 
in  C&D,  September  21,  p524. 
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NCC  attacks 
Sunday  trade... 

The  coalition  group  backing  a 
'!    p  Sund«  ■  '         1 11  1  mpaign 
has  been  attacked  by  National 
Consumer  Council  chairman 
Michael  Montague,  who  accuses 
them  of  trying  to  put  the  clock  back. 

In  a  speech  to  retailing  executives  in 
London,  Mr  Montague  criticised  the 
present  Sunday  trading  laws  as  "obsolete, 
irrational  and  out  of  touch"  and  urged 
Members  of  Parliament  to  back  the 
Government  Bill  to  abolish  restrictions, 
claiming  two  thirds  of  consumers  would  be 
behind  them. 

Referring  to  the  coalition's  own 
proposals  for  limited  change,  Mr 
Montague  said  a  "host  of  anomalies"  would 

..USDAW  to  see 
Home  Secretary? 

The  shop  worker's  union,  USDAW. 
wants  an  early  meeting  with  the 
Home  Secretary  about  Government 
Sunday  trading  proposals. 

The  union's  executive  council  is  to 
approach  Douglas  Hurd  in  an  attempt  to 
persuade  the  Government  that 
deregulation  of  the  1950  Shops  Act  is  not 


Agfa:  2  into  1 

Following  the  amalgamation  of  Agfa- 
Gevaert's  photo  and  magnetic  retail 


remain.  The  result  of  the  suggested 
"draconian  system  of  fines"  on  each  illegal 
transaction  or  on  turnover,  could  be 
bankruptcy  and  loss  of  jobs,  he  said. 

"With  a  maximum  fines  now  standing  at 
£1,000,  a  shopkeeper  who  stayed  open  a 
quarter  of  an  hour  after  time  to  sell  three 
customers  good  costing  no  more  than  £1 
apiece  could  face  fines  of  £3,000...  Heaven 
help  those  doing  a  really  roaring  trade  on 
Sundays". 

The  NCC  does  not  say  that  all  shops 
must  open,  said  Mr  Montague  —  simply 
that  they  should  be  allowed  to  if  they 
wanted  to.  He  said  research  had  shown 
those  opposed  to  reform  disliked  shopping 
and  feared  change  in  their  way  of  life.  But 
abolishing  shop  hour  restrictions  could  in 
the  long  term  give  the  economy  a  boost. 

"I  too  want  to  keep  Sunday  special," 
commented  Mr  Montague.  "But  not 
specially  ridiculous,  specially  miserable 
or  specially  boring". 


supported  by  a  large  number  of  the  British 
public. 

The  impression  given  by  ministerial 
statements  —  that  the  Auld 
recommendation  is  supported  by  the  six 
Government-appointed  assessors  —  is 
"totally  incorrect,"  says  the  council. 
"USDAW's  deputy  general  secretary,  who 
was  one  of  the  assessors,  representing  2.2 
million  workpeople,  has  consistently 
publicly  denounced  the  Auld 
recommendation  as  a  total  contradiction  of 
the  majority  of  evidence  submitted." 


operations.  Thomas  Muller  has  become 
sales  and  marketing  manager  and  Bob 
Hurst  takes  on  administration.  The  merger 
has  meant  some  redundancies. 


Unichem  go  down 
to  Rio  '86  

Rio  de  Janiero  is  the  venue  for  the 
seventh  Unichem  convention,  from 
October  22-31  , 1986. 

The  ten-day  convention  includes  seven 
nights  at  the  Rio  Intercontinental  Hotel. 
Post-convention  options  include  a  further 
seven  nights  in  Rio,  a  combination  of  Rio 
and  Salvador,  or  a  seven-night  tour  of 
Brazil  which  will  take  in  Iguassa  Falls  and 
the  Amazon.  Also  available  is  a  "Valley  of 
the  Incas"  trip  lasting  nine  nights,  taking 
in  Bolivia  and  Peru. 

Unichem's  management  services 
director  and  organiser  of  the  event,  David 
Walker,  already  reports  a  heavy  response 
to  the  priority  booking  forms  distributed  at 
the  recent  Athens  convention. 


Sunday,  November  3 

Young  Pharmacists  Group.  Midland  Hotel,  New  Street, 
Birmingham  at  3.30pm.  Forum  to  discuss  the  formation  of  the 
group,  its  aims  and  organisauon. 

Monday,  November  4 

East  Metropolitan  Branch,  Pharmaceutical  Society 

Churchill  Room,  Wanstead  Library,  Spratt  Hall  Road, 
Wanstead  at  8pm.  DrP.R.  Gard,  Department  of  Pharmacy, 
Brighton  Polytechnic  on  "Sex  hormones  and  moods." 
Leicestershire  Branch,  Pharmaceutical  Society,  Leicester 
Royal  Infirmary,  postgraduate  medical  centre  at  8pm.  Mr 
Andrew  Burd,  registrar  in  plastic  surgery  continues  his 
discussion  on  "Wound  Closure  and  Healing." 
Plymouth  Branch.  Pharmaceutical  Society,  board  room, 
Dernlord  Hospital  at  8pm  Dr  H.M.  Leather,  consultant 
physician  at  Derriford  Hospital  on  "Dialysis  and  CAPD." 
Harrow  and  Hillingdon  Branch,  Pharmaceutical  Society, 
clinical  lecture  theatre,  North  wick  Park  Hospital  at  7.30pm.  Dr 
Caldwell  and  AMRIC  on  "Modern  trends  in  drug  safety, "  a 
discussion  on  animal  use  in  experimentation. 

Thursday,  November  7 

Bath  Branch.  Pharmaceutical  Society.  Visit  to  the  pharmacy 
department,  Royal  United  Hospital,  Bath  at  7.30pm. 
Bristol  Branch.  Pharmaceutical  Society,  postgraduate 
medical  centre,  Frenchay  Hospital  at  8pm.  Dr  S.  Glover, 
consultant  physician,  Ham  Green  Hospital  on  "Exotic 
diseases  " 

Weald  of  Kent  Branch,  Pharmaceutical  Society, 

postgraduate  centre,  Kent  &  Sussex  Hospital,  Tunbndge  Wells 
at  8pm.  Dr  Alison  Edwards,  Tunbndge  Wells  Family  Planning 
and  Well  Woman  Clinic  on  "Current  medical  and  social 
aspects  of  contraception." 

Society  of  Cosmetic  Scientists,  Royal  Society  of  Arts,  6-8  John 
Adam  Street,  London  WC2A  6AI  at  6.30pm.  D.A.  Wheeler, 
Elite  Assembly,  on  "Problems  associated  with  the  scale-up  of 
emulsions." 

Friday,  November  8 

Wirral  Branch.  Pharmaceutical  Society  and  Birkenhead  & 
WirTal  Pharmacists  Association,  Autumn  Dance,  Hulme  Hall, 
Port  Sunlight  at  8pm-lam 

Advance  Inlormation 

Edinburgh  Tutor  Group.  College  ol  Pharmacy  Practice,  36 

York  Place,  Edinburgh,  November  19  and  December  10  at 
7pm  The  provision  ol  up-to-date  health  care  information  on  the 
following  -  alcohol  abuse,  family  plannmg,  dental  health,  diet, 
smoking,  overseas  travel,  baby  and  child  care,  cancer,  misuse 
of  drugs/solvents,  sexually  transmitted  diseases,  vaccination, 
storage  of  medicines.  All  pharmacists  welcome.  Further 
information  to  Mrs  B  C  Montgomery,  Regional  Tutor,  College 
of  Pharmacy  Practice,  Vale  of  Leven  District  General  Hospital, 
Alexandria,  Dunbartonshire.  Telephone:  Alexandria  54121, 
extension  215 


Kirby-Worrick  OTC 
division  to  go? 

K I  r  b  if  -  W  a  rr  i  c  1 1 S ?.  >TC  d  i  visio  o  i  s 
being  wound  up.  according  to 
unconfirmed  reports  reaching  C&D 
as  it  went  to  Press. 

Company  officials  were  unavailable 
for  comment  on  Wednesday.  It  is 
understood  an  announcement  will  be 
made  by  the  end  of  the  week. 

The  division  started  up  four  years  ago, 
with  the  intention  of  bringing  some  of  US 
parent  company  Schering  Plough's  OTC 
products  onto  the  UK  market.  The  division 
has  also  acted  as  a  distributor,  notably  for 
Alcon  contact  lens  products. 

Considerable  warehousing  and  factory 
expansion  has  recently  taken  place  at  the 
company's  Mildenhall  headquarters. 


Princess  Margaret  pays  a  private  visit  to  the 
Napp  complex  in  Cambridge.  The  visit 
took  place  on  a  Saturday  and  200 
employees  volunteered  to  do  an  extra 
morning's  work  so  that  the  Princess  could 
see  the  laboratory  in  action.  Co-founders 
Dr  Mortimer  Sackler  (right)  and  managing 
director  Paul  Manners  were  among  those 
welcoming  the  Princess 
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Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbridge, 
Kent  TN91RW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Hazel  Barry  ext  210 
for  further  information 


Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear 
under  appropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Display/Semi  Display 

£13.40  per  single  column 
centimetre,  mm  30mm. 
Column  width  42mm. 
Whole  Page  £1200.00 
(260mm  x  180mm) 
Half  Page  £650.00 
(125mm  x  180mm) 
Quarter  Page  £345.00 
(125mm  x  88mm) 


Box  Numbers  £3.00  extra 
Available  on  request. 
All  rates  subject  to 
standard  VAT. 


Agents 


HELP 

us  to 
HELP  you 

Well  connected 

AGENTS 

required  for  all  areas 

in  UK  to  sell  well 
established  OTC  and 
Toiletry  products  to 
retail  outlets. 

Apply  in  writing  to: 
M.D.  Medico- 
Biological 
Laboratories  Ltd, 
44  Kingsend,  Ruislip, 
Middlesex 
HA4  7DA. 


Business  Opportunities 


Pharmaceutical 
Agents 

Eurochem  is  a  licenced  distributor  of  EEC  pharmaceuticals  and 
U.K.  Generics. 

We  are  currently  looking  to  recruit  a  number  of  dynamic  agents 
nationwide  to  represent  our  rapidly  growing  company. 

We  trade  legally  and  ethically,  and  offer  chemists  high  discounts 
and  an  expert  service  with  high  stock  levels  and  fast  delivery 
times.  An  excellent  telesales  team  offers  back  up  service  and 
most  areas  have  existing  accounts  waiting  to  be  serviced. 


Interested?  Contact: 

eo 


TOILETRY/COSMETICS 
COMPANIES 

Weare  a  major  toiletry  company  with  an 
international  distribution  network. 

In  addition  to  organic  growth  we  intend  to  develop 
through  acquisitions  in  related  fields  in  the  UK  and 
Europe. 

If  your  current  sustainable  profit  is  more  than 
£100,000  and  you  are  interested  in  growing  on 
mutually  advantageous  terms  please  write  to: 
BOX  C&D  3147 

All  replies  will  be  treated  in  strictest  confidence. 


Mr.  G.  Bean  MPS 
Eurochem  Ltd. 
South  Way, 
Walworth  Ind  Estate, 
AndoverSP10  5BL 
TEL:  (0264)  50733 


Professional  Prescription 
Computer  Labelling 


Take  a  Park  Computer 
label ler  on  14  day  Free  trial, 
and  find  out  how  good  it  is 


Then  you  can  trade  in  your  old  computer 
or  typewriter. 

Contact  David  Coleman,  or  Mike  Spnnce  MPS 


PARK  SYSTEMS  LTD  17-19  Gascoyne  Street,  Liverpool  13 6BS  051-236  9438  I  /y/>4 

Systems  from  £650  up  to  £  1 195  for  the  new  Disk-Based  /APPROVED 
System  800-  Prices  include  10%  NPA  rebate.  VAT  excluded 
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Professional  Prescription 
Computer  Labelling 


The  Market  Leaders  in  Pharmacy  Labelling 


'Yours  is  the  best  of  the  many  systems  available  . . ."  Leicester  Pharmacist 

'Your  new  program  for  identifying  Black  List  stock  is  brilliant  . . ."  Inverness  Pharmacist 

'I've  used  many  systems,  but  haven't  yet  found  one  better  than  yours  . . ."  Cheshire  Pharmacist 


John  Richardion  Computer!  Lid 


We  didn\get  there  by  chance! 

Prices  including  10%  NPA  Rebate:  Cassette  Systems  from  £895    Disc  Systems  from  £1615 
Unit  337,  Walton  Summit,  Bamber  Bridge,  Preston,  Lanes  PR5  8AR.  Tel:  0772  323763 


Price  Labels 


WE  SELL  FOR  LESS!! 

and  offer 

A  FREE  BOX  OF  LABELS 

when  you  place  an  order. 
They  could  cost  less  than  £22  per  box. 
Try  me  for  value  —  I  will  not  be  undersold 
-  GUARANTEED  QUALITY 
Servicing  and  repairs  available. 
Contact:  Low  Price  Label  Co., 
FREEPOST,  88  Southbourne  Grove, 
Westcliff-on-Sea,  Essex  SSO  3BR. 
Telephone:  0702-333761  (anytime) 


Trade  Services 


TOM  L  YDON 


RINTING 


051- 

236  9438 

17-19  Gastoyne  St. 
Liverpool  13  6BS. 


SILK  SCREEN 
PRINTING  ON  JARS, 
BOTTLES  OR 
CONTAINERS. 
Telephone: 
01-808  5381 


r 


Stock  for  Sale 


CHEMISTS 

We  don't  just  offer  high  discounts  on 
Pharmaceuticals  and  Generics,  but  we 
have  them  in  stock,  so  if  you're  tired  of 
waiting  for  your  orders. 

Give  us  a  ring  and  let  us  quote  you. 

Also  we  stock  branded  perfumes, 
cosmetics  and  many  toiletry  lines. 

So  for  UP  TO  50%  discount  on 
GENERICS 

and 

UP  TO  75%  discount  on  IMPORTS 

call  us  now  on  0903  213303  or 
061833  9592 

MORE  AGENTS  NEEDED  —  GOOD 
COMMISSION. 


r 


PERFUMES 
& 

COSMETICS 

PROBABLY  THE 
WIDEST  RANGE  OF 

BRANDED 
& 

NON  BRANDED 
LINES 

SHURE 
ENTERPRISES  LTD 

5/7  GREAT  EASTERN 
STREET,  LONDON  EC2 
TEL:  247  3122/9293 

Timings: 
Mon-Fri  10.00-6.30 
Saturday:  Closed 
Sunday  9.30-2.30 


A  wide  range  of  branded 
perfumes,  toiletries  and 
sundries  available. 

Contact: 
D  M  WHOLESALE 
SUPPLIES  LTD,  UNIT  B, 
277  ABBEYDALE  ROAD, 
WEMBLEY,  MIDDX 

HA0  1WQ. 
Tel:  01-991  2522 
for  our  current  price  list. 

Open: 
MON-FRI  10am-8pm 
SAT  &  SUN  10am-4pm 

Please  note  our  change  of 
address  and  telephone 
number. 


JUST  PERFUMES 

457b  Alexandra  Avenue,  Rayners 
Lane,  Harrow,  Middx  HA2  9RY 

Largest  range  of  branded  perfumes 
in  UK  at  competitive  prices. 
Nationwide  delivery  service- 
Opening  times: 
Monday  Friday  9.00am  6pm 
Sunday  10  00am  2  00pm 

Callers  welcome  without 
appointment  at  all  times 
Tel:  01-868  1263  Telex:  925045  ^ 
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CHRISTMAS 


PRODUCTS  BY 


PROMOTION 


CHRISTMAS  STOCK  BOX  OFFER 

Stock  Box  Contains:    25  FILMS  CP  135-24 

15  FILMS  CL  110-24  £74.50 
10  FILMS  CVR  DISC-15 
+  FREE  BOTTLE  OF  WINE 


SINGLE  FILMS 


CL  110-12  £1.10 
CL  110-24  £1.49 
CL  126-24  £1.58 
CL  135-24  £1.77 


CL  135-36  £2.26 
CM  135-24  £1.97 
CM  135-36  £2.51 

CP  135-24  £1.66 


CP  135-36  £2.11 
CVR  DISC-15  £1.44 
CVR  DISC-15  x  2  £2.73 

WITH  EVERY  ORDER  ON  SINGLE  FILM  TO  THE  VALUE  OF  £200.00 
A  FREE  £5.00  VICTORIA  WINE  VOUCHER  WILL  BE  GIVEN 
SUBJECT  TO  A  VAIL  ABILITY  WHIL  E  S  TOCKS  LAST 


CRIP  PS  ft  LEE  L  TD. 


GOODWOOD  ROAD,  EASTLEIGH,  HANTS  S054NT.  TEL :  EA S TL EIGH  6 16826 1 S TD  0703).  TELEX:  477194 
WHOLESALERS  TO  DEPARTMENT  STORES,  CHEMIST  &  DRUGSTORES 

VAT  NO:  189  2343  36 


ONE-SIZE  TIGHTS 

from  £3.15  doz.  plus  VAT.  Childs 
Ribbed  tights  from  £4.90  doz  Tax 
Free.  Min.  order  10  doz..,  overall. 
CWO.  Carriage  free.  Full  price  list  with 
other  lines. 

E&RKAYE 

16/18  New  Bridge  Street  London  EC4 
Est.  40  years. 


Shoplifting 


BEST FOR 

BABYCARE 
PRODUCTS 


Including  long  life  Suba"-Cone  silicone  rubber  teats,  soothers 
and  teething  trainers,  rubber  and  latex  teats,  feeding  bottles, 
feeding  dishes  and  mugs,  potties,  bath  mats,  cot  and 
children's  safety  hot  water  bottles 

Made  in  England  by 

WILLIAM  FREEMAN  &  CO.  LTD. 

Suba-Seal  Works,  Staincross,  Barnsley,  South  Yorkshire  S75  6DH,  England 
Tel  (0226)284081  Telex:  547186 


SHOPKIT.  Don't  worry!  If  you  missed 
our  "Shopkit  Sunday"  last  month,  you  will 
be  pleased  to  know  that  the  same  discounts 
apply  now.  So,  there  is  still  plenty  of  time  to 
put  on  an  even  better  display  for  Christmas. 
But  hurry! 

Full  details  of  Shopkit  by  return  of  post  if 
you  contact  us  NOW.  Shopkit, 
50  Ivatt  Way,  Westwood  Industrial  Estate, 
Peterborough,  PE3  7PN.  Telephone: 
(24  hour  service)  0733  265263. 


LEXDRUM 

0626834077 

WE  PROVIDE  A  PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 


LEXDRUM  STOREFITTERS 

Chappie  Rd,  BoveyTracey,  Devon. 

I:  0626  834077 
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PEOPLE 


Boots  in  trade 
delegation 

Boots  International  director  George 
Turnbull  leaves  for  Portugal  on 
November  3  with  Trade  Minister 
Paul  Channon  and  other  British 
businessmen,  to  look  at  the 
opportunities  of  the  two  countries 
working  together. 

The  party  will  visit  Lisbon  and  Oporto, 
meeting  members  of  the  new  Portugese 
Government,  leading  industrialists  and 
British  businessmen  living  in  Portugal  — 
where  Boots  has  an  established 
pharmaceutical  business. 

Mr  Channon  said  of  the  trip:  "There 
are  six  centuries  of  trade  links  between 
Britain  and  Portugal.  With  her  accession 
to  the  European  Community  in  January,  I 
hope  these  ties  will  be  further 
strengthened." 


Champagne  time 

C&D  readers  must  be  a  thirsty 
bunch.  The  25  bottles  of  bubbly  up 
for  grabs  following  the  first  showing 
of  Wai  ner-Lambert  new  Sinufab 
commercial  were  snapped  up  in 
five  minutes. 

The  nationwide  preview  of  the 
commercial,  announced  in  October  took 
place  last  Thursday  night  on  Channel  4. 
Pharmacists  were  asked  to  call  in  to  a 
special  telephone  line  and  say  how  many 
times  the  Sinutab  pack  appeared  in  the 
commercial,  and  eight  telephonists,  led  by 
Warner-Lambert's  Jackie  Adler,  were  at 
hand  to  cope  with  the  rush.  The  complete 
list  of  winners  was  extended  to  29  to 
include  those  already  speaking  to  Warner- 
Lambert  at  the  time  the  25th  bottle  was 
won. 

Unfortunately  Granada  TV  had  a 
breakdown,  but  several  pharmacists  who 
rang  in  to  report  this  are  to  receive  bottles 
of  champagne  with  Granada's 
compliments. 


Marshall,  JP 

An  Argyllshire  pharmacist  has  been 
made  a  Justice  of  the  Peace. 

Donald  Marshall,  FPS,  of  Dunoon,  is 
appointed  JP  for  the  district  of  Argyll  and 
Bute.  Mr  Marshall  graduated  in  Pharmacy 
in  1951  and  was  awarded  his  FPS  in  1954. 
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Gethryn  Thomas,  MPS,  of  Merthyr  Tydfil, 
South  Wales  was  the  winner  of  a  Sinclair 
C5  in  the  Vestric  and  Beecham  Proprietary 
Medicines  "Best  of  British"  promotion  run 
over  the  Summer  months.  Pictured  from 
left  to  right  are  Martin  Edgar  (area 
manager  Beecham),  Dave  Sutch  (area  re- 
presentative Beecham),  Robin  Raymond 
(branch  manager  Vestric,  Swansea 
branch)  and  driving  the  C5,  Gethryn 
Thomas 


Non-pharmacist 
choice  for  CPP 

The  College  of  Pharmacy  Practice  is 
to  advertise  lor  a  full-time,  non- 
pharmacist  administrator  after  an 
attempt  to  appoint  a  part-time 
pharmacist  secretary  was 
unsuccessful. 

The  Board  considers  an  experienced 
administrator  will  be  particularly  valuable 
in  the  early  years  of  the  autonomous 
college.  The  successful  applicant  will 
report  to  a  professionally-qualified 
honorary  secretary  who  would  be  a 
member  of  the  Board  of  the  College. 
Advertisements  for  the  new  post  will 
appear  shortly.  If  an  administrator  cannot 
be  found  by  January  1,  when  the  College 
formally  splits  from  the  Society,  Mr 
Raymond  Dickinson,  assistant  secretary  of 
the  Society  will  continue  to  administer  the 
College  for  the  short  additional  period. 

The  search  for  a  pharmacist  part-time 
secretary  was  abandoned  when,  after 
advertising  and  interviewing  a  shortlist, 
the  successful  applicant  discovered 
unforseen  personal  difficulties  which 
prevented  him  taking  up  the  appointment. 


ABPI  animal' 
appointments 

Mr  Roger  Cook  has  been  appointed 
director  of  animal  health  services  at 
the  Association  of  the  British 
Pharmaceutical  Industry.  He  will 
take  up  the  appointment  on  January 
20. 

Mr  Cook  is  currently  company 
secretary  and  agrochemical  executive  for 
the  United  Kingdom  Agricultural  Supply 
Trades  Association  where  his  duties  have 
included  co-ordinating  its  responses  to  the 
Food  and  Environment  Protection  Act.  He 
was  responsible  for  UKASTA's  animal 
health  members  during  the  period  leading 
up  to  the  formation  of  the  Animal  Health 
Distributor's  Association  in  August  1985. 
He  is  a  co-opted  member  of  the  AHDA 
Council. 

Before  joining  UKASTA  in  1984  he 
spent  16  years  in  the  agricultural  division 
of  Shell  Chemicals  (UK)  Ltd. 


AAH  directors 

Gary  Greenhalgh,  and  Bill  Revell  have 
been  appointed  directors  of  AAH 
Holdings  from  November  1.  AAH 
Holdings  earlier  this  year  bought  Vestric. 
NHS  management  board:  Len  Peach  is 
appointed  director  of  personnel.  He  is 
seconded  from  his  present  post  as  director 
of  personnel  and  corporate  affairs  with 
IBM. 

Standing  advisory  committee  on  trade 
marks:  David  Lewis  becomes  chairman, 
after  representing  the  International 
Chamber  of  Commerce  since  1976. 
Bernard  Fisher  is  appointed  to  the 
committee  as  representative  for  the 
Chartered  Institute  of  Patent  Agents. 
Kodak:  Brian  Pearce  is  appointed 
manager  of  the  processing  laboratories  as 
from  November  4,  and  takes 
responsibilities  as  chairman  of  Kodak's 
subsidiary  photofinishing  companies.  Mr 
Pearce,  who  joined  Kodak  in  1956  as  a 
salesman,  takes  over  from  Harry  Huson, 
who  joins  the  company's  European  region. 
Chesebrough  Pond's:  Steven  Newiss 
becomes  marketing  manager  within  the 
cosmetics  and  fragrance  division.  He  was 
previously  group  product  manager  for 
Bristol-Myers.  In  the  health  and  beauty 
division,  Euan  Venters  is  appointed 
product  development  manager.  Mr 
Venters  comes  from  Eden  Vale  where  he 
was  product  manager  for  Ski. 
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Prize Dral Winners 


A  SAFE  CHOICE  FOR 
YOUR  CUSTOMER. 


A  SOUND  INVESTMENT  FOR  YOU. 


Aegis  bring  you  a  wide 
range  of  premium 
'quality  English 
'manufactured 
contraceptives 
which  offer  total 
reliability. 

As  you  can  see  they're  attractively  packed  for 
customer  appeal.  AfcG/C 

And  you'll  be  pleased  to  hear  they're  £t, 
competitively  priced  to  protect  your  profit.!  i 


Aegis  Products.  UnitT2,  Roman  Way,  Coleshill  Industrial  Estate,  Coleshill,  ^>   «  ■ 
Birmingham,  B46  IRL  Telephone:  (0675)  64834 


YOUR  SAFEST  CHOKE. 


First  Prize  Winner  2400 

Second  Prize  Winners 

2738  3640  4716  0219  1320 
3172  2857  4008   0552  1045 


~m  THE  FINEST  NAME  IN  SHOPFITTINCS 

Salesmaster 


•  30  YEARS 
EXPERIENCE 

•  VERSATILE 
EQUIPMENT 

•  COMPREHENSIVE 
RANGES 


EXPERIENCED 
CONSULTANTS 
QUALIFIED 

INSTALLATION  CREWS 
CASH  RENTAL  OR  H.P. 
FREE  U.K.  MAINLAND 
DELIVERY 


complete  coupon  for  further  details 


Name 


CD  3  85 


Address: 


1^^")k""  sFi(  )Pi  1 1 1 1  \(  ;s  m ) 


RECENT  HOUSE,  DOCK  ROAD,  BIRKENHEAD 
MERSEYSIDE  L41  1DC.  Tel:  051-647  8794 


ABOUT 
FACE 


Contains  Vitamins 
Minerals  and  Nutrients 
known  to  be  rsquirerj  in 
maintaining  a  hsaitny  skin  . 


FSC's  new  combination  About  Face 
capsules  has  been  specially  formulated  to 
contain  vitamins,  minerals  and  nutrients  known  to 
be  required  in  maintaining  a  healthy  looking  skin. 

One  of  a  comprehensive  range  of  food 
supplements  from: 

FOOD  SUPPLEMENT  COMPANY 

Seymour  House,  South  St.,  Godalmmg.  Surrey 
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Shopfitters 

Exclusive  importers  of  a  superb 
range  of  modular  shopf  ittings 

FOR  FURTHER  DETAILS  A 
AND  FREE  QUOTATION 

tel  0602  507799    shop  Equipment 

290  Huntingdon  Street, 

FREE  DELIVERY  v  ...      ,       3  ' 

and  installation  Nottingham  NG1  3NA 

Telephone  (0602)  507799 


Tamofen 


Tamofen 
amoxifen 

Tamofen 


Tamoxifen 


TAMOFEN  offers  tamoxifen  in  1 0  m 
20  mg  and  40  mg  tablets. 

TAMOFEN  is  available  in  a  choice 
polyethylene  containers  or  foil  strip 

TAMOFEN  has  proven  bioequivalenc 
and  stability  in  both  packaging  option 

When  tamoxifen  is  needed,  rr^ 
TAMOFEN  your  choice. 


LABORATORIES 


Henlow  Trading  Estate,  Henlow  Beds.  SG16  6DS. 


